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ABSTRACT 
Nowadays, the importance of tourism attractions and the boom of tourism industry is one 
of the most important source of income in developed and some developing countries. If this 
industry is located correctly, it can secure the sustainability of other economic parts in 
addition to sustainable development. Boyer-Ahmad Province is one of the main centers of 
tourism attractions especially in hot season due to its suitable climatic conditions and 
placing in the adjacent of tropical provinces.The boom of tourism industry in this province 
has been not paid more attention in the last decades and despite more potential, many 
challenges and problems have been created in entering tourists to the area. In this study, in 
addition to investigating the attractions and the tourism infrastructures of province 
according to the city, locating these attractions and infrastructures is done by Pralong 
model and finally, practical and suggested solutions are offered for sustainable 
development of region. The results show that almost half of the tourism attractions were 
located incorrectly in terms of offering tourism services and facilities despite having more 
potential. 
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INTRODUCTION 

 

 Nowadays, tourism is known as cultural-economic activities in different communities as more experts 

believe that the tourism is a driving force of economy in countries. According to the World Tourism 

Organization (WTO), the number of tourism was more than 803 million people through the world in 2005 that 

GDP derived from their activities was more than 680 billion dollars (Ziaee, 2). 

 This is more important because contrary to current trends in the economic development of countries which 

trend to use capital-intensive technology, this activity can play an important role in offering employment 

opportunities to communities which have faced with unemployment and have the capabilities of tourism 

industry. In fact, one of this industry’s job characteristics is that it includes a broad range of work forces in 

terms of skills, education and gender and we can’t overlook this important characteristic. According to the 

known predictions by the World Tourism Organization, the number of tourists would be about one billiard and 

five hundred and sixty millions in 2020 and the income from international tourism will become one and a half 

trillion dollars in this year(unwto,2007, quoted by Ebrahimzade & Aghasizade, 1388:108). 

 So, the tourism is a relatively complex activity that involves cultural and social field in addition to 

economic effects and advantages. From a substantive comment before it is considered as an economic 

phenomenon, is a cultural affair. So that the cultural works are shaped surrounding it. In other words, as a 

cultural phenomenon, it makes adequate opportunity for cultural exchange between tourists and host community 

(Papeliyazdi & Saghaei, 1389). Therefore, reinforcing the link between tourism and other different parts is a 

more suitable solution in order to utilize the advantages and benefits of this activity systematically and logically. 

The tourism like other economic activities influences on natural environment and as the natural environment is 

considered as its main and major bed, considering this factor is more important in tourism planning especially 

during the present that the environment should be the inseparable part of the planning process. In addition to 

make the capacity of tourism and observing its framework and selecting the forms of tourism development 

which is the most suitable form for environment, it helps to limit the negative effects (WTO, translated by 

Abdollahzadeh, 1379: 53). Nowadays, the sustainability in tourism is as a necessary innovation in the use of 
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environmental and natural differences in different places and therefore, the utilization of resources and varied 

attractions in nature is possible by observing the principles of environmental protection. 

 In fact, the sustainability of tourism is a kind of tourism that manages all sources by observing cultural 

affairs, basic environmental processes and keeping the variety of environmental factors and life support systems 

(Zanjirian & Zahedi, 173). 

 But the key point in this context is that in today’s world, the new patterns of development are based on local 

development and the use of spatial varieties. Therefore, identifying the different capacities and capabilities at the 

micro-level of geographical spaces is the main focus of development planners’ attention. The diversity of 

environmental impacts and the seriousness of them are different due to geographical diversity, but, spatial 

zoning is an accepted strategy in land management that its aim is mixing tourism with environment by ensuring 

the capabilities of each region for tourism development (Ziaee, 124). 

 In the other hand, by regarding to the different constraints such as technical, financial, time constraints and 

…, using and developing all capacities at local level are not possible in short time. Nevertheless, the use of 

appropriate methods to determine the best places by finding the major features and criteria is important. One of 

the appropriate methods is defining the existing potentials at local levels and in tourism regions, effective factors 

such as morphology, geomorphology, historical and social factors. The relationship between geomorphological 

and tourism issues are one of the issues were discussed in interdisciplinary studies in recent years. Establishing 

such relationship, tourism-geomorphological places is defined as the geomorphological forms and processes, so 

the human understanding of these places’ effective factors such as morphology, geomorphology, historical and 

social factors have aesthetic , scientific-cultural, historical and socioeconomic values. Under this context, the 

main purpose of this study is studying and investigating the special tourism regions of Boyer-Ahmad province 

to classify and determine their superior ecotourism capabilities. To study these capabilities and prioritizations, 

the case studies is investigated by Pralong model. 

 

Theoretical framework:  

 The tourism industry is a multidimensional and complex issue which influences the different dimensions of 

society. So, studying the processes of tourism planning is necessary in each society and it is not planned, it will 

damage local community in terms of different dimensions, especially environmental dimension (Heidari Chiane, 

49). The tourism and its different issues were discussed in the framework of more theories. 

 Tourism is a French word taken from the origin of tour. Tour means rotational motion, traverse, wend and 

roam in French language. Tourism was used in a journal entitled “le magazine sportic” for the first time 

(Mahalati, 42). 

 The terms of tourist refers to someone who travel with the aim of roaming and entertainment curiously 

(ONEILL, 19: 2002) and its general meaningrefers to someone who travel for his satisfaction and enjoying 

(Maghsoudi & Shokrara,42). WTO considers someone who leaves the ordinary places of his life and go to 

another places with the purpose of spending the leisure time, doing the work and etc. in less than a year (WTO, 

1996: 45). Therefore, any activity dealing with tourists and offering services to them are considered as tourism 

(Maghsoudi & Shokrara,143). Also, many consider the tourism as an entertainment activity (ONEILL, 32: 

2002). Some consider the tourism as an element to link nations and as a tool for world peace, as attracting 

tourism in the structure of new marketing is possible by the attraction of public participation and the cooperation 

of private and public sectors and it is necessary to design appropriate plan carefully and to plan according to the 

facilities( Alvani&dehdashti, Shahrokh, 57). 

 But, in reality, offering new products in target markets and attracting new and old customers in a systematic 

process need to understand the motivations of tourists. Why people travel is a major and obvious factor of 

understanding tourism experience and its consequences.There are many theories about the motivations of 

tourist. These theories can present the quite different interpretation and explanation about tourism behavior and 

patterns, so some focus on analyzing tourism pattern to show their motivations. One of the most interesting 

theories is a theory of Grabon that explains “the inversion of tourism” (The pattern of tourism behavior is away 

from his usual behavioral pattern temporarily and goes towards the quite opposite situation). In the motivational 

theories, the group emphasize on the belief that the movement of tourists is the result of combining some factors 

which encourage tourists to leave the current place to meet another place (push-pull effect). In Iso – Ahola 

model, social- push dimension and physical environment are more important and finally, another group 

emphasize on that their approach is linking the tourism patterns to the personal characteristics of people to 

explain them. The most common used example is a Stanly Plog theory emphasize on that people have a variety 

of personality, so they have different behaviors (Ziaee, 9-12). 

 Therefore, the tourists travel with different motivations. Tourism destinations, target markets include the 

elements combining with each other to encourage tourist to stay in a place (umsdom, 1997:236) that besides 

these factors by regarding to the motivations of tourists and the preparation of the tangible and intangible 

facilities, developing the roads, security, comfort and health are considered as target markets’ indicators 

(Mahalati, 1380: 44). In social dimension, applying the desirable social policy, attracting public participation 
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and knowing, respecting and understanding each other are considered as the sustainable infrastructures of 

tourism (Boniface, 13). Also, in the tourism theories, the demand elements must be considered in marketing. 

The space, tourism spatial patterns and the gamut of decision-making are the determinants in marketing (Lee, 

31). As the most important spatial pattern formed in the era of postmodern tourism is a nature tourism or 

ecotourism. In the world tourism market, nature tourism is considered as a general part that the ecotourism is a 

part of it in addition to adventurous tourism. 

 The environmental potential is a set of natural data which is effective in the economic productivity of 

human from environment and is applicable in economic activities of human (Javan, 8). According to the most 

scientists, the natural sources are the prerequisite to develop the communities nowadays, in the new millennium, 

one of the mankind’s problems is how he can associate with natural sources (Esmaeili, 151). Tourism is 

considered as an economic activity that the natural and cultural heritage is bought and sold by it (Boniface, 75). 

The different geographical regions have their especial features and the natural attractions would be formed 

following them( Majnonian, 53). The tourism planning achieves optimal utilization by predicting and regulating 

the current status to utilize natural shapes and infrastructure and tourism factors (nskeep, 1991:194). 

 

Methodology: 

 During 1960s, effective revisions about geographical tourism and entertainment had been performed and 

the role of geographical tourism in helping environmental development was discussed in regional sciences 

(Hall,1999:27). The different models were offered about tourism. 

 Today, the new patterns of development are based on local development and using the spatial varieties. So 

the development planners focus on defining different capacities and capabilities at the micro-level of 

geographical spaces. In another hand, regarding to the constraints such as technical, financial, time constraints 

and …, it is not possible to develop all capacities at local levels in short time. Nevertheless, the use of 

appropriate methods is necessary to identify the talented placed by their important features. One of the 

appropriate methods in identifying existing potential at local level and tourism regions is to identify effective 

factors such as morphology, geomorphology, history and social characteristics. According to mentioned content, 

the “ Pralong method” is used to achieve desired purposes in this study. 

 In last decades, geomorphological heritage had been studied in different forms of studies such as evaluating 

the places of natural heritage, evaluating the improvement of tourism and natural parks. The Pralong model is 

one of the models which can evaluate desired places and link the especial capabilities of geographical places 

with tourism land and also can set and prioritize the components of tourism planning based on geographical 

features. In this model, the tourism value of place can be evaluated and investigated in aesthetic, scientific, 

cultural, historical and socioeconomic dimensions. Also, the value of desired places’ productivity has been 

evaluated and compared comprehensively at the end. It can link between different phenomena and tourism land 

by the use of this model and also compare different phenomena with each other. Also this model can explain the 

relationship of the tourism value of different phenomena. 

 

Prioritizing and evaluating the tourism value of geographical places: 

 The tourism value of a geographical place can be studied and evaluated in aesthetic, scientific, cultural, 

historical and socioeconomic dimensions and special measures are defined to determine the value of each 

dimension. In such a case, the tourism value is a place including four criteria and is expressed as following: 

 Aesthetic value + scientific value+ cultural-historical value + socioeconomic value = 40 

 In this formula, the weight of each dimension is not less or more than others. Because there is no special 

reason for their less or more importance to determine the geomorphological place’s theoretical tourism 

capabilities. 

 The aesthetic dimension depends on the inherent spectacular aspects of place. The scientific dimension is 

evaluated based on criteria such as scarcity, the educational position of having old geographical values and 

ecological values. In cultural dimension, it emphasizes on art, the current cultural traditions of the 

geomorphological place. Finally, the economic value of each place depends on its operating characteristics and 

entrepreneurship in the entertainment and tourism fields. Therefore, each of these dimensions is expressed by 

specific rating measures and finally, the total value of geomorphological place is determined in terms of it. 

 

Evaluating the aesthetic value: 

 Total score= (the score of 1
st
 criterion + the score of 2

nd
 criterion + the score of 3

rd
 criterion +the score of 4

th
 

criterion + the score of 5
th

 criterion) + 5 

 These scores * are valuated. In this formula, the weight of each dimension is not less or more than others, 

because there is no special reason for their less or more importance to determine the geomorphological place’s 

theoretical tourism capabilities. 
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Evaluating the scientific value: 

 Total score= (the score of 1
st
 criterion + the score of 2

nd
 criterion + (5/+ the score of 3

rd
 criterion) + (5/+the 

score of 4
th

 criterion + the score of 5
th

 criterion + the score of 6
th

 criterion) + 5 

 These scores * are valuated. In this formula, the 3
rd

 and 4
th

 criteria reduced, because in both of them, the 

criterion of alchemic is evaluated in associated with 3
rd

 criteria. 

 

Evaluating cultural value: 

 Total score= (the score of 5
th

 criterion + the score of 4
th

 criterion + the score of 3th criterion + (2*the score 

of 2
nd

 criterion)+ the score of 1
st
 criterion) + 6 

 These scores * are valuated. In this formula, 2
nd

 criterion was calculated 2 times because it is possible that it 

includes literal carvings that are considered with the first iconography elements. 

 

Evaluating economic value: 

 Total score= (the score of 5
th

 criterion + the score of 4
th

 criterion + the score of 3th criterion + the score of 

2
nd

 criterion + the score of 1
st
 criterion) + 5 

 These scores * are valuated. In this formula, the weight of each dimension is not less or more than others, 

becauseall of them have the same contributions in determining the geomorphological place’s economic value.  

 

Evaluating the productivity value of the geomorphological place: 

 Evaluating the productivity value of geomorphological place includes 2 parts and some criteria and 

measures were defined to determine each of them. Therefore, the productivity value is expressed by the amount 

(coordinate x) and the quality (coordinate y) as following: 

 The quality value; the value of the amount of productivity (the relationship between two mentioned 

values)determines therate of productivity (high, medium, low) in a geomorphological place. The amount of 

productivity expresses the rate of geomorphological place and space. The quality of productivity is evaluated 

according to how the four dimensions of tourism are used. In such a case, the different criteria with the different 

rating measures are used as following to evaluate these two main productivity values: 

 Productivity * = (the score of 4
th

 criterion + the score of 3th criterion + the score of 2
nd

 criterion + the score 

of 1
st
 criterion) + 4 

 The scores of above band would be determined. 

 The productivity of quality=(the score of 4
th

 criterion + the score of 3th criterion + the score of 2
nd

 criterion 

+ the score of 1
st
 criterion) + 4 

 

 
 

Case study: 

 The Boyer-Ahmad province is located in the west south of Iran, between 30° 9’ and 31° 32’ of North and 

49° 57’ and 50° 42’ of East. This province is neighboring with Chahar Mahal Bakhtiari province in the north, 

Fars province in the south and Khuzestan province in the west. The highest and lowest regions of the province 



694 

 

are Dena peak with the height of 4409 m and Lishter plain with the height of 500 m above sea level, 

respectively. In terms of climate, it is divided to 2 parts: tropical and cold. The height of the tropical region is 

900 m above sea level and the height of the cold region is about 2100 m above sea level. This province is 

divided to two regions: Boyer- Ahmad and Kohgiloye. Half of states locate in Boyer-Ahmad region and others 

locate in Kohgiloye region. In the province, people go toYaylak and kishlak during a year and the life of nomad 

and immigrant is observed. 

 

Results: 

 The process of selecting best place needs the systematic and comprehensive approach considering all 

dimension including criteria and the coefficients of them. In this step, selecting the best region is done by using 

the sum of each region’s scores and also the various parameters of the selected criteria should be considered and 

applied. In the final scoring process, the total score of each region with respect to each criterion is listed in a 

form of matrix. Then, the score of each region in each of the criterion is multiplied to the important factor of it 

and the scores are added together. The higher the score, the more the important factor, the higher priority is 

placed (Table1). The final score of each region shows the value of productivity and its quality in each criterion.  

 
Table 1: Total score of regions by considering the productivity value and its quality. 

N

o. 

Aesthetic value Scientific value Cultural-historical 

value 

Economic value Tourism value Productivity value Productivity quality 

Region Sco

re 

Region Sco

re 

Region Sco

re 

Region Sco

re 

Region Sco

re 

Region Sco

re 

Region Sco

re 

1 Baramalava

n 

8 Kamardoug

h 

625 Dil 583

3 

Shalaldoun 65 Kamardoug

h 

577 Baramalava

n 

75 Shalaldoun 81 

2 Kamardoug

h 

6 

 

 

Baramalava

n 

625 Kamardoug

h 

583

3 

baramalava

n 

65 baramalava

n 

568 Shalaldoun 687

5 

Ghalategana

veh 

75 

3 Dil 55 Ghalategana

veh 

575 Dishmouk 5 Ghalategana

veh 

65 Ghalategana

veh 

525 Kamardoug

h 

625 Kamardoug

h 

75 

4 Ghalategana

veh 

5 Dishmouk 525 Pataveh 458 Pataveh 55 Dil 520 Dil 562

5 

Dil 75 

5 Mahparviz 5 Saghaveh 525 Saghaveh 4 Kamardoug

h 

5 Dishmouk 481 Ghalategana

veh 

56 Baramalava

n 

50 

6 Dishmouk 45 Mougardou

n 

5 Ghalategana

veh 

375 Dil 5 Pataveh 464 Dishmouk 5 Pataveh 38 

7 Pataveh 45 Dil 45 Shalaldoun 333 Mahparviz 5 Shalaldoun 452 Mahparviz 5 Dishmouk 31 

8 Shalaldoun 45 Mahparviz 425 Mougardou

n 

25 Dishmouk 45 Saghaveh 418 Saghaveh 437

5 

Mougardou

n 

25 

9 Mougardou

n 

45 Pataveh 4 Baramalava

n 

2 Saghaveh 35 Mahparviz 377 Mougardou

n 

437

5 

Mahparviz 25 

10 Saghaveh 4 Shalaldoun 375 Mahparviz 83 Mougardou

n 

3 Mougardou

n 

375 Pataveh 375 Saghaveh 19 

 

 As mentioned, after calculating the total final score, priority regions have been identified separately. Table 

2 shows the final ranking. 

 
Table 2: Ranking of Boyer-Ahmad province’s specific tourism regions. 

Region Score Priority 

Kamardough 577 1 

Baramalavan 568 2 

Ghalateganaveh 525 3 

Dil 520 4 

Dishmouk 481 5 

Pataveh 464 6 

Shalaldoun 452 7 

Saghaveh 418 8 

Mahparviz 377 9 

Mougardoun 375 10 

 

 According to this ranking, Kamardough, Baramalavan and Ghalateganavehregions with the most score, are 

selected as the best regions to prepare the specific tourism regions’ plan. Undoubtedly, by regarding results and 

effective factors in selecting the best regions, planning and investment in these regions would have more 

productivity and be more appropriate than other places. Also, the results show that studying the role of 

geomorphological elements’ characteristics to locate and determine their preference by using the appropriate 

methods to determine the best places and the help of characteristics and important indices such as Pralong in 

planning has reduced the erosive processes. Also, this method prepares the possibility of studied regions 

according to spatial characteristics.  

 

Conclusion and recommendations: 

 According to these findings, the relationship between tourism and the environment is very complex and 

there is interdependence. This complexity is exacerbated due to the fact that the consequences of this 

relationship are different in nature. The development of management strategies and spatial zoning is considered 
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as the most important strategy to operate properly. The environmental assessment approach to study the specific 

capabilities of different places is one of the most important actions to create the sustainable tourism. The use of 

Pralong model shows the capabilities and priorities of tourism places well. For this reason, the tourism regions 

of Boyer-Ahmad province were prioritized by the use of environmental, scientific, cultural, aesthetic and 

economic criteria and Kamardough, Baramalavan and Ghalateganaveh region were selected as the best places. 

Therefore, in addition to determining the regions have the development capabilities, it is suggested that the 

detailed studies will be done to obtain the maximum efficiency of investment in tourism sector, consider the 

ecological capacities of different regions and also train the host community and tourist. 
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