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ABSTRACT 
Every society has three pillars: culture, politics and economy. These three pillars complete each 

other. Therefore, considering axis of strength economy and importance of export development, 

we can consider highlighting role of free trade zones. The purpose of this study was to evaluate 
the effect of extending performance scope of free zones on marketing of Iran Export 

Development Bank. Its population included all customers of the bank in three branches on free 

zones (Qeshm, Kish and Chabahar). There were analyzed 120 questionnaires. A questionnaire 
was used to collect data. Data were analyzed using independent t-test. The results showed that 

financial provision and attracting foreign investments on free zones had no significant effects on 

political aspect of marketing of Iran Export Development Bank. Financial provision and 
attracting foreign investments on free zones have significant effects on economic, cultural, 

infrastructure and legal aspects of the bank. 
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INTRODUCTION 

 

 Not long ago, supreme leader of I. R. of Iran introduced strength economy term. Practitioners, authorities 

and owners of different business as well as economic activists of the country take necessary actions to consider 

the concept. They try to explain and follow suitable solutions and approaches. Obviously, a matter that should 

be firstly considered is necessity of full and right recognition of the concept because it is required to move 

correctly. Perhaps the most obvious means of strength economy is economic activity and effort of production 

and industrial brokers of the country, as which all industry and production borders of the country will be opened 

without relying on East and West and using internal talents and potential of Iranian specialists and scientists as 

well as lack of dependence to foreigners. Undoubtedly, during several decade past from Islamic Revolution, we 

have seen many developments at several arena in the country like industries, energy, steel, telecommunications, 

oil and gas and fundamental cells as well as mining and business, developing system and computer structures 

and move toward production automation, communications, office structure and upgrade economic and bank 

transactions and many other fields. However, we should pass a long way and do many works. One of the most 

important activities that production and economic authorities should consider is to increase and develop export 

to capture markets of the area and the world. Although, economic problems caused by restrictions and sanctions 

by large powers have imposed significant pressures on bank systems and production and industrialized activities 

of the country but at heart of the difficulties we can develop export as economic engine and survive reason of 

the country using rich resources and facilities of the country because countries strength manufacturing capacities 

and create new capacities by using export and provide their productions in global markets (Safavi, 2012). Full 

reliance of the country to non-oil exports is one of the predicted goals At Horizon 1404 and Document of 

Outlook 20 Year and we should pace strongly toward implementing the goals. Export by production and 

industrial firms cause to remove production and sale limitations by entering to global markets and use economic 
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incomes by production. Export is one of resources to increase productivity that provide access to production 

factors by lower price that it is one of axis in strength economy. Other benefits of exports include increasing 

dynamism in production, promoting expert work resources and using superior technologies. Side interests from 

export affect overall productivity as well as more dynamic and active economy of the country. Necessity of 

developing non-oil exports is to consider competitive production with using authentic global standards and 

preventing export goods with low quality (Jabalameli, 2012). Due to the current conditions of the country and 

increasingly decline energy resources including oil and drop its revenues and inappropriate population growth, 

importance of non-oil exports will be evident more than before. Therefore, to develop exports and access to 

global markets, it is necessary to establish research and development centers at industrial units. Today, 

technology is an effective factor in economic development and provides economic and political stability of 

countries. Success export of countries is result of developing technology and conformity of new technologies 

with cultural, social and political conditions of a society. Correct management of research and development 

units can guide the society toward developing technology, economic growth and success in global markets, by 

collecting information on the imported technologies, prioritizing financial interests, evaluating technologies, 

allocating necessary resources, improving the current goods and providing new goods (Tayyebi, 2012). Today, 

export is one of important resources for currency revenue in every country, such that in countries with exporting 

only one product, developing export is the most important currency resource. On the other hand, nowadays, 

export has been a complex process among countries that requires long-term and correct policies to capture 

foreign markets continuously. Therefore, we should program for exports. Hence, the purpose of this study was 

to evaluate the effect of extending performance scope of free zones on marketing of Iran Export Development 

Bank. 

 

Methodology: 

 The research method was descriptive, survey type. Its population included all customers of Iran Export 

Development Bank of free zones. There were distributed 200 questionnaires among customers in three branches 

on Qeshm, Kish and Chabahar. Despite returning researchers to collect questionnaires, unfortunately, because of 

the lack of customers’ availability, there were only collected 120 questionnaires. They were considered as the 

sample size finally. About ethical considerations, after obtaining letter of satisfaction and providing necessary 

information, they were ensured that the received information will be only used in this research and of will be 

kept from any misuse. A questionnaire was used to measure variables. The questionnaire consisted 24 questions 

that including 4 general questions and 20 questions for legal, economic, infrastructural, cultural and political 

dimension variables. Its response scale was five-point Likert range. Professors and experts confirmed 

justifiability of the questionnaire. The Cronbach's alpha was used to determine reliability of the questionnaire. 

Results showed a good reliability for the questionnaire (Table 1). 

  
Table 1: Cronbach's alpha coefficients. 

 Variable Number of questions Cronbach's alpha 

Questionnaire dimensions Legal aspect 2 0.68 

 Economic aspect 8 0.82 

 Infrastructure aspect 4 0.87 

 Cultural aspect 3 0.72 

 Political aspect 3 0.70 

Total questionnaire 0.76 

  

Independent t-test was used for data analysis. The significance level for all analyzes was p <0.05. 

 

Results: 

 Smirnov-Colmogrov Test showed normal data distribution (p> 0.05). The t-test was used to examine data 

analysis. The results showed that developing free zones had a significant effect on marketing of Iran Export 

Development Bank (Table 2). 

   
Table 2: The results of t-test. 

Test statistic Degree of freedom Significance level Mean 

8.290 119 0.000 3.413 

 

 There were examined effects of financial security and attract foreign investment in free zones on legal, 

economic, infrastructural, cultural and political dimensions of marketing of Iran Export Development Bank. The 

results showed that attract foreign investment in free zones had no significant effect on political dimension of 

marketing of Iran Export Development Bank. The results also showed that attract foreign investment in free 

zones had significant effect on economic dimension of marketing of Iran Export Development Bank. The results 

also showed that attract foreign investment in free zones had significant effect on cultural dimension of 

marketing of Iran Export Development Bank. The results also showed that financial security and attract foreign 
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investment in free zones had significant effect on infrastructural dimension of marketing of Iran Export 

Development Bank. The results also showed that attract foreign investment in free zones had significant effect 

on legal dimension of marketing of Iran Export Development Bank.  

  
Table 3: The results of t-test of financial security and attract foreign investment in free zones on different dimensions. 

Dimensions Test statistic Degree of freedom Significance level Mean 

Political -1.075 119 0.285 2.88 

Economic 3.170 119 0.002* 3.41 

Cultural 5.185 119 0.000* 3.56 

Infrastructural 6.858 119 0.000* 3.68 

Legal 5.234 119 0.000* 3.55 

Significance level at p< 0.05. 

 

Discussion and Conclusion: 

 The purpose of this study was to evaluate the effect of extending performance scope of free zones on 

marketing of Iran Export Development Bank. The results showed that attracting foreign investments on free 

zones had no significant effects on political aspect of marketing of Iran Export Development Bank. While 

attracting foreign investments on free zones had significant effects on legal, economic, infrastructural, cultural 

and political dimensions of marketing of Iran Export Development Bank. For example, Michael (1977) showed 

that export growth and economic growth had positive correlation with each other. Balassa (1978) argues that 

strategy of promoting exports has better performance on economic growth, compared with strategy of 

substituting imports. Jung and Marshall (1985) concluded that export growth has affected gross domestic 

product (GDP) only in 4 out of the studied 37 countries. The result is not inconsistent with the obtained results 

in this research because we found a negative relationship between exports growth with GDP in 33 countries. 

While the present research showed a significant relationship between different aspects of export marketing, 

attracting foreign investment and financial security that ensures GDP growth. Fade-border trade in the world has 

changed paying attention to issue of export as an inevitable necessity for all companies and enterprises. When a 

company decides to export, it must plan an export strategy. Developing a strategy plan is main issue in any 

business activity. The strategy identifies company’s destination and how to reach it. Marketing strategy usually 

means choosing a market and make decisions about type of goods, price and policies of promoting and 

distributing those goods that should be done by the company. In fact, a company’s strategy is an agenda to 

compete in export markets. An export strategy manifests unique purpose that employees can arrange their 

activities with it. Meanwhile, export marketing program is needed to execute a strategy. In fact, an export 

marketing program is a step by step guide to implement strategy. The program considers strategic issues and 

identifies relevant practical measures to do it. The mentioned program determines time of doing affairs and 

prepares a detailed budget for each step. Finally, the program should answer all questions on implementing 

export strategy of the corporation and guide company to achieve its strategic goals. Therefore, a company's 

marketing program and its export strategies are highly correlated with each other (Esfandiari et al, 2008). By 

implementing various stages of program, interaction between strategy and program should be continued. 

Developing export marketing program requires take decisions on role of exports in company's growth, extent 

and nature of different products and abroad markets, export performance targets and management commitment 

compared with export risk. According the research findings, it is suggested that companies consider cultural 

issues and traditions of target countries in their marketing activities to increase their profitability by attracting 

more invests. In exports infrastructure, they should pay special attention how to transit and quality of sea, land 

and air paths in cooperation with other organizations and agencies. It is also recommended to take necessary 

actions on legal issues of export, export insurance and legal reassurance to target countries to attract more 

investments. 
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