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ABSTRACT 
This paper analyse on the empirical study that investigated factors influencing business women’s 

success. The statistics relating to the field of women in enterprises indicate that, women’s 

success are affected and disturbed by certain barriers mainly the decision-making capability. 

Women face unique challenges in their business world that may prevent them from moving up to 
be a successful entrepreneur. A framework to analyse the factors influencing success of 

business women indicates factors such  as demographics,  personality,  culture,  barriers, 

external and internal support impacts on the success of women. In this study, we surveyed a 
sample of 200business women in Tamilnadu, with special reference to Perambalur district. The 

results of the empirical survey showed that there are statistical significant relationships 

between the women based on their demographics and their perceptions of the factors that 
influence their success. 
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INTRODUCTION 

 

 Entrepreneurship generally creates new job opportunities, create wealth and bring new products and 

inventions into the economy.  Entrepreneurship shapes the economy by creating new jobs and wealth. In this 

changing scenario, the opportunities for women were also increasing and getting new jobs and women enter into 

new businesses too.  Reports have proved that in nations where women are advanced, the economic growth has 

usually been steady.  The women were started doing new businesses or take business of their husband or father 

which were left incomplete.  They called in this world as business women and showing their skills and 

capabilities. 

 This paper explains about the business run by women and their success and mainly deals with the factors 

that influence the success of this business women in Perambalur district of Tamil Nadu. The hurdles faced by 

business women were also discussed in this paper.    

 

Literature Review: 

 Femida Handy, et al., 2006 highlighted that the development of rural micro entrepreneurs paves the way for 

the business women, a appropriate way to assault poverty at the grass-roots by generating employment and 

income. 

 JyotiBahl 2012, analysed from his study that activities in which women are to be  trained are they should 

focus on their marketability and profitability.  Women beneficiaries must themselves be induced to claim greater 

decision-making in family businesses, which run in their names or not.  This can only come from greater 

confidence induced by greater knowledge and experience of dealing with the external world and from moving 

with other successful women entreprenreurs. 

 K. MadhuBabu 2012 gave the benefits for women after becoming entrepreneurs from this study.  The main 

benefits are increase in self-esteem, increase in participation of decision making, social respect, employment and 

self-respe 

 Manjunath and Nagesha 2013 considers the factors influencing entrepreneurship are 1. Financial ability, 

2.Innovativeness, 3.Market demand, 4.Family business, 5.Self-employment and 6.Previous work experience. 
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 Murugan and Begum 2008 made an attempt to examine the predominant barriers to women entrepreneurs.  

The study was based on the primary data collected from the sample of 100 women entrepreneurs in Chennai 

city.  The study revealed that social and cultural barriers are prominent formidable block for the development of 

women entrepreneurs.  The study concluded that women entrepreneurs with ability to plan and run a business 

and deliver quality products 

 P.Madhavi, N.ApparRao, G.Satyanarayana 2013, has brought in to light the impact of self-confidence on 

business women. In their study, they proved that sophistication and self-worth, socially mobile, depend on their 

own income, advantages of greater freedom proves the increase in self-confidence of women entrepreneurs. 

 

Factors Influencing The Success Of Business Women: 

 After globalisation, the employment and business opportunities in developing countries were also increased. 

The gender discrimination were reduced and success is attained by people who having skills and capabilities to 

meet the competitive world, beyond the gender. There are certain factors which influence the success of women 

entrepreneurs in Peramblaur district of Tamil Nadu.  They are explained as follows: 

 

Self-efficacy and esteemed: 

 In today’s world, women are full of self-esteemed and made them more efficient in all aspects.  They are in 

the thought of becoming a respectful person in this society and working for such attainment.  In order to show 

them unique in their business, they are bringing many innovations in their business and also expose their multi-

face to the outside world.  

 

Level of Education: 

 The level of education were increased and improved now-a-days. The women in the rural areas were also 

going to the school and upgrade themselves by education. Even after their schooling, they graduate themselves 

or completing diplomas or professional courses which will help them for their near future.  

 

Favorable market condition: 

 The growing competition in the market, opens the door for new products and innovativeness.  The business 

women who are with creative knowledge and having the thought to be success, showing their products with new 

ideas and bringing more and more new changes in their products and sustaining in the competitive market.  

Though there are many products, the business women’s products are peculiar and gaining the attractiveness and 

inspiration of the customers. 

 
 

Fig. 1: Factors influencing the success of business women. 

 

Increasing opportunities: 

 Now-a-days women are having more opportunities in the business world.  Even they do not have any 

business knowledge, they are working in some other business firm and from that knowledge and experience, 

they are starting a new business and adopting different strategies for the survival of the business. Even in the 

agricultural sector, the women are having many opportunities and using it for their business.  In the service 

sector, the business women are playing a major role. 
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Growing Technology and Communication: 

 After globalisation, the advancement and improvement in technology has been a major factor for the 

success of the business women.  The business women were also having good technical knowledge and know 

how to communicate with others.  As they are having good technical knowledge, they are able to fasten their 

production and distribution process and able to communicate with other more reliably during delay in delivery 

of goods, buying of raw materials, etc. With the widening of technology, the business women were also having 

exposure on new machines and instruments.  They also use these machines even for their production processes. 

 

Government Initiatives: 

 The roles of government were also one of the major factor for the success of business women in Tamilnadu.  

The government were providing trainings, subsidies, incentives and also if necessary providing loans for women 

to start new businesses.  Through government programmes, it teaches the rural women the knowledge of 

business and train them.  During this training programme itself, if needed they are mentor the women and bring 

out them out from unnecessary fear of risk and loss. 

 

Hurdles Faced By Business Women: 

 Though the business women are having success factors, they are achieving that success in between certain 

hurdles.  The hurdles of business women are listed as follows: 

 

Problem of finance: 

i. Need for seed money 

ii. Problem in getting loan 

iii. High rate of interest for loans 

iv. Problem of quitting in between 

v. Fear of loss 

 

Family and societal problems: 

i. Dual responsibility 

ii. Non-cooperation of family members 

iii. Attitude of the society 

iv. Limited liberty for women 

v. Communication problem 

 

Marketing Problem: 

i. Tough competition 

ii. Lack of adequate market information 

iii. Not changing the product depending upon the changing trends 

iv. Problem of salesmanship 

v. Less knowledge of forecast of market 

vi. Lack of adequate publicity and advertisement 

vii. Marketing location 

 

Production problem: 

i. Problem of technical know-how 

ii. Lack of expertise 

iii. High cost of technological machinery 

iv. Shortage of raw materials 

v. Proper electricity supply 

vi. Labour problem 

 

Problem in availing government support: 

i. Ignorance of government laws and procedures 

ii. Non-informative regarding subsidies and incentives 

iii. Less awareness of the government programmes. 

iv. Government programmes. 
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Fig. 2: Hurdles faced by business women. 

 

Research Framework: 

 The information was collected through questionnaire under field study.  The hypothesis was also set upon. 

 

Hypothesis 1: 

 The hypothesis 1 was that whether factors shown influence the success of business women or not. This 

hypothesis explains whether really they factors that influence the success of the business women and it was 

proved by the statistical tests. 

 

Hypothesis 2: 

 The hypothesis 2 was whether there is any relationship between dependent variables and success factors of 

business women. This also proved by applying statistical tests on it. These are the two hypotheses which were 

set to prove the success factors of business women in Perambalur district of Tamilnadu.  

 

Findings: 

Profile of the respondents: 

 The following table explains the profile of the respondents regarding their age, educational status, marital 

status, income level, investment, profit level, type and nature of business and also the success factors of the 

respondents i.e., the business women. 

 
Table 1: Age Of The Respondents. 

Sl.No Age Percent Cumulative Percent 

1.  20-30 34.0 34.0 

2.  31-40 33.0 67.0 

3.  41-50 12.0 79.0 

4.  51-60 11.0 90.0 

5.  60 & above 10.0 100.0 

Total 100.0  

 

 Table 1 shows the age level of the respondents. Among the 200 respondents, 34% fall under the age group 

of 20-30, 33% under 31-40, 12% falls under 41-50, 11% under 51-60 and 10% comes under 60 and above. This 

shows that 20-30 age group respondents are maximum. 
 

Table 2: Education Level. 

Sl.No Education level Percent Cumulative Percent 

1.  Illiterate 11.0 11.0 

2.  Upto SSLC 14.0 25.0 

3.  Upto 12th 34.0 59.0 

4.  Graduate 31.0 90.0 

5.  Other courses 10.0 100.0 

Total 100.0  

 



11 

 

 

 The above table 2 explains the educational qualification of the respondents. Among the 200 respondents, 

11% of them are illiterate, 14% are completed upto SSLC, 34% people studied upto 12
th

 standard, 31% of them 

are graduates and 10% of them completed other courses.  

 
Table 3: Marital Status. 

Sl.No Marital Status Percent Cumulative Percent 

1. Unmarried 5.3 5.3 

2. Married 87.7 93.0 

3. Widow 4.3 97.3 

4. Deserted 2.7 100.0 

Total 100.0  

 

 This table (table-3) explains the marital status of the respondents. As all the respondents are women, the 

majority of women are married (87.7%), 5.3% of the women are unmarried, 4.3% of the women are widow and 

2.7% of the women are deserted women. 
 

Table 4: Husband Or Father's Occupation. 

Sl.No Occupation Percent Cumulative Percent 

1. Business 29.0 29.0 

2. Salaried person 28.0 57.0 

3. Wageworker 36.0 93.0 

4. No Job 7.0 100.0 

Total 100.0  

 

 Table-4 explains about the husband/ father’s occupation women entrepreneurs. From that, 36% of the 

women entrepreneurs husband/father’s occupation are wage workers, 29% of their husband/ father’s occupation 

are business, 28% of them are salaried person and 42% of the husband/father not having any job at all. 

 
Table 5: Initial Investment. 

Sl.No INVESTMENT IN RS Percent Cumulative Percent 

1. Lessthan 50000 14.0 14.0 

2. 50001-100000 23.0 37.0 

3. 100001-150000 32.0 69.0 

4. 150001-200000 21.0 90.0 

5. Above 200000 10.0 100.0 

Total 100.0  

 

 From the above table-5 explains the initial investment of the women entrepreneurs. Majority of the women 

entrepreneurs (32%) invested from 100001-150000, 23% of them invested 50001-100000, 21% of them invested 

about 150001-200000, 15% of them invested less than 50000 and 10% of them invested above 200000.  
 

Table 6: Approximate Profit Per Year. 

Sl.No Profit in Rs. Percent Cumulative Percent 

1. 50000-100000 14.0 14.0 

2. 100001-150000 31.0 45.0 

3. 150001-200000 36.0 81.0 

4. 200001-250000 13.0 94.0 

5. Above 250000 6.0 100.0 

Total 100.0  

  

 Table 6 explains the profit earned per year by the women entrepreneurs. 36% of the women entrepreneurs 

earn approximately from 150001-200000 per year as profit, 31% of them earn 100001-150000 per year, 14% of 

them earn 50000 per year, 14% of them earn 50000-100000 per year, 13% of them earn 200001-250000 per 

year and 6% of them earning above 250000. 
 

Table 7: Type Of Enterprise. 

Sl.no Type Percent Cumulative percent 

1. SSI 19.0 19.0 

2. Cottage & Tiny Industry 43.7 62.7 

3. Microenterprise 37.3 100.0 

Total 100.0  

 

 The above table-7 explains that 43.7% women entrepreneurs having cottage and tiny industries, 37.3% 

women entrepreneurs having micro enterprises and of 19%them having small Scale Industries.  

 Among 200 respondents, the majority of respondents that is 12% of them are having dairy farming, 9% of 

them having vermin composting, other people having beauty parlour, vegetable selling, toy and gift item 
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making, candle making, sericulture, embroidery work, book binding, DTP and photo copy centre, provisional 

stores, garment making, phenol and soap making, production of biscuits, snacks and juices, mushroom 

cultivation, tailoring, canteen running, etc. 
 

Table 8: Nature Of The Business. 

Sl.No Business Percent Cumulative Percent 

1. Dairy Farming 12.0 12.0 

2. Vermin Composting 9.0 21.0 

3. Mushroom Cultivation 5.0 26.0 

4. Poultry Farming 7.0 33.0 

5. Agricultural Nursery 3.0 36.0 

6. Beauty Parlour 4.0 40.0 

7. Tailoring 4.0 44.0 

8. Canteens And Small Restaurants 4.0 48.0 

9. Manufacturing Of Handicrafts 5.0 53.0 

10. Production Of Pickles, Pappads And Masala Items 5.0 58.0 

11. Production Of Biscutis, Snacks And Juices 3.0 61.0 

12. Vegetable Seller 3.0 64.0 

13. Toy And Gift Item Making 4.0 68.0 

14. Candle Making 4.0 72.0 

15. Sericulture 4.0 76.0 

16. Embroidery Work 3.0 79.0 

17. Book Binding 5.0 84.0 

18. DTP And Photo Copy Centre 5.0 89.0 

19. Provisional Stores 5.0 94.0 

20. Garment Making 3.0 97.0 

21. Phenol And Soap Making 3.0 100.0 

Total 100.0  

 

Table 9: Reasons For Selecting Entrepreneurship. 

Sl.No Reasons Percent Cumulative percent 

1. Poverty 35.0 35.0 

2. Family Heritage 14.0 49.0 

3. Do creative& Economic Independence 31.5 80.5 

4. Status In The Society 13.5 94.0 

5. Govt.Programmes And Training 6.0 100.0 

Total 100.0  

 

 From the above table-9, 35% of the respondents become women entrepreneurs due to poverty, 31.5% of 

them become women entrepreneurs due to do creative things and economic independence, 14% of them become 

women entrepreneurs because of family heritage, 13.5% of them become women entrepreneurs due to status in 

the society and 6% of them become women entrepreneurs due to facilities from government programmes and 

training. 

 
Table 10: Manova tests of significance–profile of all dependent variables. 

Dependent Variables F p 

Age level 1.8749 .012* 

Educational status 1.7876 .000* 

Marital Status 1.7922 .000* 

Husband/ father’s occupation 3.0669 .000* 

Nature of business 1.8422 .015* 

*Significantatp<0.05 

 

 

 Manova was utilized to determine which dependent variables had a significant relation- ship with each of 

the selectedindependent variables. Manova results in Table 10 shows the relationship between demographic 

profile of the respondents.  Significant relationships were found between the variables. 

 
Table 11: T-test results of factors influencing success of business Women. 

Factors P-value 

Self-efficacy and self-esteemed .372 

Level of Education .186 

Favorable market condition .098 

Increasing opportunities .391 

Growing Technology and communication .273 

Government Initiatives .178 

*Significantatp<0.05 
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 As illustrated by the p-values presented in Table-11, there was no significant differences found between the 

success factors of business women.  Through, these two tests of Manova and T-test, the two hypothesis were 

proved.   

 Regarding the Hypothesis 1, there was no significant differences between the dependent variables and 

success factors.  When we take the Hypothesis 2, it was proved that there was significant differences between 

the success factors of business women. 

 

Conclusion: 

 The business women though facing many hurdles in running their enterprises, beyond such hurdles they are 

attaining success due to their hard work and risk taking ability.  The women having good management ability as 

they are growing as a responsible person in their family from their childhood itself. Today’s women are  more 

identical and specialise in different areas due to exposure to the outside world. The development in technology 

make them to gather information and creating awareness on many fields of their business. 

 This paper explores the factors influencing the success of business women and also provides the research 

framework of these factors.  The hypothesis were also proved by the statistically test.  It is also proved from this 

study that today’s women more practical and advanced and can also forecast their future of their business 

 Now-a-days women are adopting more strategies which will suit their business depending on the nature of 

business, type of business, area or location of business, characteristics of the product, its demand and its 

survival. Even the change in the culture also opens many dimensions for the women to start up their business 

and to run successfully. 
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