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ABSTRACT 
This study is about the girls’ tendency to use cosmetics and its relation with body management factors, 

submitting in communities and modernism as well as evaluates the background parameters such as 

marital status, class, ethnicity and parental educations. The current study has used the quantitative 

method and survey technique by employing questionnaire tool. The statistical population included the 

girls students who were studying in “Payam-e-Noor” University of Abadeh in the educational year of 

2014-2015 of which 130 persons selected as the sample which contains 30 times of main parameters of 

the study. The result of the research indicate that there are positive and direct relations between body 

management (SIG=0.000 and T=3.747) and information and communication technologies (SIG=0.000 

and T=3.338) with girls tendency to use cosmetics. Membership in communities has strong and inverse 

relation with girls’ tendency to use cosmetics while modernism and parental education have direct and 

positive relations with cosmetics use. In general, modernism, membership, information and 

communication technologies, parental education and body management determine 30% of changing the 

trend toward makeup. 
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INTRODUCTION 

 
Renewed attention to body and its spread among the sociological texts in last two decades have resulted in 

wide discussions such that the metaphor of somatic society or somatic turn can be discussed. There can be 
counted some processes for importance and elevated place of body and cultural embodiment especially with 
younger audience in structural- and value- level [1]. In 20th century and especially in the last few decades, 
variable interpretations of beauty have been appeared rapidly [2]. Emergence of modernity and globalization 
growth and consequently developing the technologies which related to the body, triggered body management to 
have a place in people’s lives more than the past [3].  The role of media to increase the people’s interest in their 
bodies is also considerable [4]. To determine the effective factors of women makeup, one cannot neglect the role 
of advertisement and public media. The media affect the perspective and believes of people deeply [5]. 
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Due to the politicizing of the body, increasing the consumer culture, developing new technologies related to 
the body (Nettleton & Watson, 1998) in modern societies, the body discussion was one of the common 
discussions in recent years and nowadays become one of the interesting subjects in psychology and sociology. 
In sex oriented societies, the amount of attention to the body is not the same among the two sexes [6]. When the 
modernity came, there were an anxiety in modern human about his/her sociological relation with others and 
their judgments about him/her-self in which the body is one of the most important ones [7]. Generally, women 
look after their beauty status, physical appearance and what are visible more carefully rather men and pay more 
attention to this matter. According to Iranian officials, 800m $ of cosmetics smuggles into the country annually. 
Most of the cosmetics import or smuggled from China, Turkey, South Korea and Emirates. Iranian Girls and 
Women pay special attention to their faces because of Hijab. Cosmetics use in Iran does not include any certain 
group age or any certain class anymore. Zare et al. (2014) showed that increasing requests for beauty operations 
among the men in Iran, confirms that the self-confidence problem in parasexual and patriarchy system have 
found its new victims which are these men [8]. The result of Siti Zuleikha et al. indicated that the cosmetics are 
composed of three products of preservatives, perfumes and heavy metal impurities. The aim of the paper is to 
remind the consumers that they should increase their information about the materials used in cosmetics and their 
side effects [9]. Additionally, the results of Khosheghbal et al. (2015) showed that there is a meaningful relation 
between the request for beauty operation of the nose and dissatisfaction of the body image, perfectionism and 
the initial incompatible schemes. Furthermore there is a meaningful between the body image dissatisfaction and 
the initial incompatible schemes [10]. 

 
Theoretical framework: 

Among the sociological schools which select the body as the subject of their discussions, the school of 
symbolic interaction and Erving Goffman’s texts should be mentioned. Goffman stresses on this point that there 
is a gap between “social self” or “social identity” and “real self”. He uses the concept of self but he means the 
body most of the time (Lopez and Scott, 2006: 155). Goffman introduced the concept of impression 
management for the “self” preservation and its performances in everyday life.  

According to exchange theory, individual responses are based on reward and punishment principle; it 
means, that the individual responds properly to those aspects which consist of rewards and avoid those aspects 
which brings punishments [11]. One of the main principles in exchange theory is the profit that can be achieved 
by doing the action. The cost contains efforts that are the result of one certain choice and juxtaposing different 
options, in another words, the cost is spent to reach the satisfaction and potential rewards [12].  

Foucault believes that we are not more or less free of interpretation to choose rational choice theory or any 
other theories, on the contrary, the idea of choice and freedom in itself guarantee our obedience (Cribe, 
2005:304) Max Weber spread the boundaries of stratification analysis concept by introducing main distinctions 
in social stratification [13]. After years of shortcomings in theories about consume and life style, Bourdieu 
introduced new conceptualization about the social stratification model of Weber in his book “Distinction” 
(Jenkins, 2006: 210). Halbowaks emphasized on material needs as the main fundamental stratification structure 
which determines the classes, believes that consuming trends represent the material needs and non-material 
needs are reflected in material needs [14]. Mary Douglas recognizes the body as a little sample (little world) of 
big sample (big world) of society [15]. In capitalist culture and consuming society, social commitments fall 
back. Capitalism and product worship, fashions and its individualism advertises for things that a narcistic person 
wishes for: beauty, attraction and individual popularity [16]. 

 
Research assumptions: 
1. There is a meaningful connection between body management and girls’ tendency to use cosmetics and 

makeup equipment. 
2. There is a meaningful statistical relation between use of information and communication technologies with 

girls’ tendency to use cosmetics and makeup equipment.  
3. There is a meaningful relation between membership in the communities and girls’ tendency to use 

cosmetics and makeup equipment.   
4. There is a meaningful relation between modernism and girls’ tendency to use cosmetics and makeup 

equipment.   
5. There is a meaningful relation between parental education and girls’ tendency to use cosmetics and makeup 

equipment.  
6. There is a meaningful relation between mother’s education and girls’ tendency to use cosmetics and 

makeup equipment.   
7. There is a meaningful relation between marital status and girls’ tendency to use cosmetics and makeup 

equipment.    
8. There is a meaningful relation between social class and girls’ tendency to use cosmetics and makeup 

equipment.   
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9. There is a meaningful relation between ethnicity and girls’ tendency to use cosmetics and makeup 
equipment.  

 
Operational definition of parameters: 
Makeup equipment use: 

Moein Persian dictionary defines makeup as ornament, preparation and lining of the guard, and pretending 
and beautifying the face [17] and Amid (2002) dictionary describes it as ornament, jewel, embellish, face 
decorating with special materials such as cream, toiletry, order and arrangement [18].  

In this research, the amount of makeup equipment use, evaluated in the terms of 13 items of 5-degree 
spectrum of Lickert. For example, this question asked that “To what extent, do you use cosmetics like …?” 
These materials consist of sun block cream; skin lightning products; face powder; powder cream; lip sticks; 
blushers; shampoos; eyebrow tweeze; face hair tweeze; mascara, eye liner, eye shadow, colorful lenses, 
eyebrow pencil, Underarm Deodorant, nail polish, hair highlights, hair frost, body epilation, gel, hair oil and 
tragacanth which girls usually use.  
 
Information and communication technologies: 

To operating out this parameter, the amount of use of these technologies had been asked in hours and 
minutes scale. These technologies contain TV, domestic radio, foreign radio, satellite channels, internet, chat, 
Bluetooth, E-mail, newspapers, books, SMS and cinema.  
 
Body management:  

It means monitoring and continuous change of visible appearance of the body. In other words, all features 
and behaviors that distinguish the appearance of people in today’s world called body management [19]. The 
makeup and health care reagents, interest in fitness and weight controlling and thinness trends were evaluated in 
the study. 
 
Membership in the communities: 

Membership in the communities, associations and student organizations including Islamic, scientific, 
cultural-literary, political, religious associations and Basij resistance force have been considered in the research.  
 
Modernism: 

There are tendency to be up-to-date and modernism in every young person to some extent and this shows 
his/her needs to breaking the present frameworks, step away the previous norms and achieve to the distinctive 
identity.   
 
Table 1: Cronbach’s alpha coefficient of the research parameters.  

Factor Number of items Cronbach’s alpha 
Body management 36 0.79 
Makeup tendency 13 0.85 
modernism 7 0.73 

 
Methodology: 

The study uses the quantitative method and survey technique by using questionnaire tool to collect data. 
The questionnaire reliability is nominal. Cronbach’s alpha indicates items covariance and internal consistency of 
the questionnaire. The Cronbach’s alpha coefficient of the variables including modernism, body management, as 
well as dependent variable of  makeup tendency evaluated with 7 items (0.73), 36 items (0.79) and 13 items 
(0.85), respectively. The statistical population included the student girls who were studying in “Payam-e-Noor” 
University of Abadeh in the educational year of 2014-2015 of which 130 persons selected as the sample which 
contains 30 times of main parameters of the study. 

 
Results: 

The result of descriptive statistics show that 72.3 % of the sample were singles while 27.7 % were married. 
Additionally, 15.4% of the sample belong to low social classes, 80% to middle class and 4.6% to high class of 
society. Ethnicity diversity among the sample was so that 75.4% were Fars, 8.5% Lor, 1.5% Arab and 16.6% 
Turk. Furthermore, 22.3% of girls did makeup when shopping, 45.4% when partying, 83.1% when go to 
weddings and celebrations, 18.5% when traveling and finally 23.3% when go to the university.  

 
Inferential Statistics: 
Testing the first hypothesis: There is a meaningful relation between body management and girls’ tendency to 
use cosmetics and makeup equipment: 
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Table 2 indicates that there is 31.4% of correlation between independent and dependent variables and as 
each single unit of independent variable increases, 0.314 will be added to the dependent variable. According to 
T’s amount (3.747) and meaningfulness level (0.000) it can be concluded that the relation is meaningful in 99% 
level of sure, therefore, H0 assumption is rejected and H1 assumption confirms. As a result, this hypothesis 
confirms.   

 
Table 2: Correlation test of Pearson between dependent variable of body management and girls’ tendency to use cosmetics and makeup 

equipment. 
Variable R R2 R2ad The standard error B Beta T Sig F 
Body management 0.314 0.099 0.092 0.966 0.189 0.314 3.747 0.000 14.040 

 
Testing the Second hypothesis: There is a meaningful statistical relation between information and 
communication technologies and girls’ tendency to use cosmetics and makeup equipment: 

Table 3 demonstrates that there is 32.4% of correlation between the independent and dependent variables 
and as each single unit of independent variable increases, 0.324 will be added to dependent variable. According 
to T’s amount (3.388) and meaningfulness level (0.000) it can be concluded that the relation is meaningful in 
99% level of sure, therefore, H0 assumption is rejected and H1 assumption confirms. As a result, this hypothesis 
confirms.   
 
Table 3: Correlation test of Pearson between dependent variable of information and communication technologies use and girls’ tendency to 

makeup. 
Variable R R2 R2ad The standard error B Beta T Sig F 
information and 
communication 
technologies use 

0.324 0.105 0.098 0.966 1.902 0.324 3.388 0.000 15.065 

 
Testing the third hypothesis: There is a meaningful relation between membership in the communities and girls’ 
tendency to use cosmetics and makeup equipment: 

Table 4 demonstrates that there is 28.1% of correlation between the independent and dependent variables 
and as each single unit of independent variable increases, 0.281 will be reduced from the dependent variable. 
According to T’s amount (-3.341) and meaningfulness level (0.001) it can be concluded that the relation is 
meaningful in 99% level of sure, therefore, H0 assumption is rejected and H1 assumption confirms. As a result, 
this hypothesis confirms.   
 
Table 4: Correlation test of Pearson between dependent variable of membership in the communities and girls’ tendency to makeup. 
Variable R R2 R2ad The standard error B Beta T Sig F 
Membership in the 
communities 

0.281 0.079 0.072 10.170 -4.341 -0.281 -3.314 0.001 10.984 

 
Testing the 4th hypothesis: There is a meaningful relation between modernism and girls’ tendency to use 
cosmetics: 

Table 5 demonstrates that there is 32.9% of correlation between the independent and dependent variables 
and as each single unit of independent variable increases, 0.329 will be added to the dependent variable. 
According to T’s amount (3.935) and meaningfulness level (0.000) it can be concluded that the relation is 
meaningful in 99% level of sure, therefore, H0 assumption is rejected and H1 assumption confirms. As a result, 
this hypothesis confirms.   
 
Table 5: Correlation test of Pearson between dependent variable of modernism and girls’ tendency to makeup. 

Variable R R2 R2ad The standard error B Beta T Sig F 
modernism 0.329 0.108 0.101 10.010 0.569 0.329 3.935 0.000 15.487 

 
Testing the 5th and 6th hypotheses: There is a meaningful relation between father’s and mother’s education with 
girls’ tendency to use cosmetics and makeup equipment: 

Table 6 demonstrates that there is 21.8% of correlation between the independent variable of father’s 
education and dependent variables and as each single unit of independent variable increases, 0.218 will be added 
to the dependent variable. According to T’s amount (2.528) and meaningfulness level (0.013) it can be 
concluded that the relation is meaningful in 99% level of sure, therefore, H0 assumption is rejected and H1 

assumption confirms. As a result, this hypothesis confirms. On the other hand, there is 22.9% of correlation 
between the independent variable of mother’s education and dependent variable and as each single unit of 
independent variable increases, 0.229 will be added to the dependent variable. According to T’s amount (2.666) 
and meaningfulness level (0.009) it can be concluded that the relation is meaningful in 99% level of sure, 
therefore, H0 assumption is rejected and H1 assumption confirms. As a result, this hypothesis confirms.   
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Table 6: Correlation test of Pearson between dependent variable of parental education and girls’ tendency to makeup. 
Variable R R2 R2ad The standard error B Beta T Sig F 
Father’s education 0.218 0.048 0.040 10.342 0.512 0.218 2.528 0.013 6.390 
Mother’s education 0.229 0.053 0.045 10.315 0.585 0.229 2.666 0.009 7.107 

 
Testing the 7th hypothesis: There is a meaningful distinction between married and singles in using cosmetics and 
makeup equipment: 

Table 7 demonstrates that average score of singles is 34.53% and married girls 33.86%.  the difference 
between singles and married girls indicates that the average score of singles are a little more than married girls 
so in result, according to T’s amount and meaningfulness level which  are 0.344 and 0.365 respectively this 
hypothesis does not confirm.  
 
Table 7: The analysis of variable variance of marital status and makeup tendency  

Marrital status abundance average 
Standard 
deviation 

Standard error T Sig 

Single 94 34.53 10.96 1.13 
0.344 0.365 

Married 36 33.86 9.53 1.58 

 
Testing the 8th hypothesis: There is a meaningful distinction between social classes in girls’ tendency toward 
using makeup equipment: 

Table 8 demonstrates that average score of the low class is 33.30 and the average score of middle class is 
34.65 and the average score of high class is 32.50. The difference observed between the average score of the 
classes indicate that the average score of middle class is higher than the other two classes. As a result, according 
to the amount of F and meaningfulness level which equal to 0.231 and 0.794 respectively, this hypothesis does 
not confirm. 
 
Table 8: The analysis of variable variance of social class and makeup tendency. 

Class abundance average Standard deviation Standard error F Sig 
Low 20 33.30 9.884 2.210 

0.231 0.794 Middle 104 34.65 10.849 1.063 
High 6 32.50 8.312 3.393 

 
Testing the 9th hypothesis: There is a meaningful distinction between ethnicities in girls’ tendency toward using 
makeup equipment: 

Table 9 demonstrates that average score of Fars Ethnicity is 34.59 and the average score of Lor ethnicity is 
30.90 and the average score of Arab ethnicity is 52.50 and finally the average score of Turk ethnicity is 33.15. 
The difference observed between the average scores of the ethnicities indicate that the average score of Arab 
ethnicity is higher than the other ethnicitiess. As a result, according to the amount of F and meaningfulness level 
which equal to 2.546 and 0.059 respectively, this hypothesis also confirms. 
 
Table 8: The analysis of variable variance of ethnicity and makeup tendency.  

Ethnicity abundance average Standard deviation Standard error F Sig 
Fars 98 34.59 10.32 1.042 

2.546 0.059 
Lor 11 30.90 13.33 4.021 
Arab 2 52.50 6.363 4.50 
Turk 19 33.15 8.814 2.022 

 
Statistical Interpretation:  

This study was used multiple regression statistics by choosing step by step method.  Regression model of 
girls’ tendency to use cosmetics, indicates that the regression analysis has forwarded to 5 steps. The first 
variable which entered the regression equation is the extent of modernism. The results demonstrate that there is 
a good correlation between this variable and girls’ tendency to makeup. In this phase, the determinant 
coefficient is equal to R2=0.108. In the second phase, with entrance of information and communication 
technologies use R2 becomes equal to 0.191, as the same way in third, 4th and 5th phases, variables of 
membership in communities, body management and father’s educations entered and R2 became 0.239, 0.276 and 
0.299 respectively, but in the 5th phase the mother’s education variable did not enter the equation. The amount of 
F is meaningful which means at least one of the independent variables is effective in the prediction of dependent 
variable.    
 
Table 10: Elements and internal variables in the equation for prediction of girls’ tendency to use cosmetics.   

Phase variable B Beta T meaningfulness R2 
1 Modernism level 0.314 0.181 2.240 0.027 0.108 
2 Information and communication technologies 0.045 0.266 3.500 0.001 0.191 
3 Membership in the communities -3.080 -0.199 -2.601 0.010 0.239 
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4 Body management 0.336 0.202 2.521 0.013 0.276 
5 Father’s education .0367  0.156 2.057 0.042 0.299 
  Sig=0.000 F=10.602 

 
Conclusion: 

The current research was studied couple of factors related to student girls’ behavior toward makeup. The 
dramaturgical behavior of Goffman, Bourdieu, Gidens and Feminism provided the proper theoretical framework 
to study the makeup behavior in current research. Dramaturgical approach of Goffman demonstrate that 
everybody always play a role and their appearance is detrimental in their self-presentation. Thus, one of the acts 
that people show them self is makeup. On the other hand, according to Bourdieu body capital is the result of 
interaction of social position, habitus and people’s interest, so in addition to offer symbolic and sub-culture 
capitals to them, it make an opportunity for them to follow “distinction” [1]. Bourdieu analyzed methods which 
various groups distinguish themselves from the consuming patterns that determines the life style of a certain 
group [20]. The results achieved by Keivanara, et al., [21] showed that the majority of people who did beauty 
operations, were women, single and belong to the middle and low classes of society but have middle and high 
level of body management.  This study also investigated the marital status and social class which none of them 
had meaningful relation with tendency to makeup, therefore the results were not in accordance to the studies of 
Keyvanara et al. (2010) and Soltani et al., [20] modernism has strong relation with tendency to makeup which 
Moradi, [22] Zokaei [1] and Raafatjah, [16] were also mentioned this matter so the results are in accordance 
with mentioned studies. Parental education was one of the other factors which studied is indicated to have strong 
connection to girls’ tendency for makeup, this has been also demonstrated in Moradi’s study (2012) that have 
high correlation. Tendency for makeup is different among various ethnicities and the meaningful difference 
between them can be observed [22]. Additionally, membership in the communities and institutions have strong 
and inverse relation to makeup tendency such that girls’ tendency reduces with their membership in the 
communities. Traditional and modern information and communication technologies was another factor that 
studied. Domestic and foreign TV channels, Radio, Satellite channels and written sources such as magazines, 
books and newspapers, and new media like internet, chat! And virtual groups are all have important role in 
informing how to use makeup equipment and cosmetics. This becomes more significant when we see that using 
these cosmetics had been spread among underage girls too. Information and communication technologies and 
media have been investigated in various researches so that Moradi, [22] Rezaii, Inanloo, and Fekri, [7] Fatehi 
and Ekhlasi, [5] Tyler, et al, [23], Bahar and Vakili Ghazi Jahani, [24] and Khajenoori and Parnian [4] have 
mentioned this matter. The result of current study is also in accordance to their results. The body management 
have investigated in many forms. Some studied it as independent variable and some as dependent variable. 
Fatehi and Ekhalasi [5] and Soltani, et al., [20] have considered it dependent variable which increases with 
addition of cultural capital but our work considered body management as one of the independent and important 
variables. This variable has strong correlation with tendency for makeup so that when the body management 
increases, the tendency to makeup in student girls also raises. 
Solutions 
1. It should be possible to present a new define of the beauty and fill the personal and cultural shortcomings of 

girls and youngers to regulate the consuming and luxurious culture. 
2. The task of domestic TV channels to produce various programs for declaring the devastating results and 

physical and psychological consequences of using these cosmetics equipment especially the smuggled ones 
is really important since we should try to alter the perspectives towards makeup use.    

3. It should be introduced the significant cultural icons and patterns to inform the girls. This can be performed 
by national TV. 
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