
Copyright © 2015, American

JOURNAL OF 

ISSN: 1819

JOURNAL home page:   http://www.aensiweb.com/JASR         

Published Online 12 December 2015.                                                                                                      
 

Corresponding Author: Dr.Mu.Subrahmanian, 
Muscat, Sultanate Of Oman Chandru.

                                          E-Mail: Smsiva@Gmail.Com,9884231072

Shoppers buying behavior towards children toys
 
1Dr.Mu.Subrahmanian, 2S.Chandrasekaran
 

1Assistant Professor, Faculty Of Business Studies, Arab Open 
2Research Scholar, Anna University, India. 
3Associate Professor, SSN School Of Management, India. 
4Assistant Professor, Dhaanish School Of Management, India

 
Received: 3 October 2015; Accepted: 28  Novem

 

© 201

 

 
 Toys are among child’s first possessions.  A toy is an object used in play. Toys and games have been unearthed from the sites
ancient civilizations. The following are the segment of toys 
toys (6-24) months, Assembly/Construction toys (1
years),Creative (5 years), Puzzles (4-8 years),El
the toys segments preferred most, to evaluate the shoppers purchase decision is effective and suits for child’s development, 
factors influencing while buying toys, to investigate the shoppers intention towards Imported/Chinese and Non Branded toys, the role of 
kids or family members in buying decision, to suggest the best toys that encourages learning, developing creativity and impro
a child. A descriptive study is adopted. Survey was conducted around Tamil Nadu state. Sampling technique 
method is used. The data has been analyzed using statistical tools and inferences .The findings given an idea on categories o
preferred in various stages. Price and Quality are the factors influencing the shoppers to buy. The study results the psychol
shoppers think, feel, reason and select from different categories of toys.
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INTRODUCTION  
 

Toys are among child’s first possessions. Toys 
and games have been unearthed from the sites of 
ancient civilizations. Shoppers are persons who visit 
stores in search of merchandise or bargains.
According to Assael 

(1987) 'Shopping behavior is a distinctive form 
of consumer behavior. The following are the major 
segment of toys along with their stages in Toy 
industry – Infants (0-24) months, Multi
(6-24) months, Assembly/Construction toys (1
years, Educational toys (2 years), Pre
years), Action toys (4 years),Creative (5 years), 
Puzzles (4-8 years),Elementary school (6
years),Games (9-11 years). Toys help kids learn 
about colors, numbers, reading, writing and taking 
turns, for those children who are more motivated to 
learn through toys and games. For these 
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ABSTRACT 

Toys are among child’s first possessions.  A toy is an object used in play. Toys and games have been unearthed from the sites
ancient civilizations. The following are the segment of toys along with their stages in Toy industry – Infants (0

24) months, Assembly/Construction toys (1-4) years, Educational toys (2 years), Pre-school (3
8 years),Elementary school (6-8 years),Games (9-11 years).The objectives of the study are to find out 

the toys segments preferred most, to evaluate the shoppers purchase decision is effective and suits for child’s development, 
e buying toys, to investigate the shoppers intention towards Imported/Chinese and Non Branded toys, the role of 

kids or family members in buying decision, to suggest the best toys that encourages learning, developing creativity and impro
ild. A descriptive study is adopted. Survey was conducted around Tamil Nadu state. Sampling technique 

method is used. The data has been analyzed using statistical tools and inferences .The findings given an idea on categories o
preferred in various stages. Price and Quality are the factors influencing the shoppers to buy. The study results the psychol
shoppers think, feel, reason and select from different categories of toys. 

Child, Games, Play, Shoppers, Toys  

Toys are among child’s first possessions. Toys 
and games have been unearthed from the sites of 

ppers are persons who visit 
stores in search of merchandise or bargains. 

(1987) 'Shopping behavior is a distinctive form 
The following are the major 

segment of toys along with their stages in Toy 
24) months, Multi-activity toys 

24) months, Assembly/Construction toys (1-4) 
years, Educational toys (2 years), Pre-school (3-5 

),Creative (5 years), 
8 years),Elementary school (6-8 

Toys help kids learn 
about colors, numbers, reading, writing and taking 
turns, for those children who are more motivated to 
learn through toys and games. For these reasons, it is 

important for parents to take a more active role in 
choosing what toys their kids should play with. 
the shoppers should focus at particular age
appropriate toys helps the children learn and practice 
skills important to child devel
stimulates the mind, helping children to develop 
cognitive and language skills. Children play in a 
variety of ways with a number of different toys. Each 
activity has a different effect on development. The 
major impact of shopping preference
the shopping decision, frequency, and length of time 
and so on.  
 
1.1. Objectives of the study: 

� To find out the toys segments preferred 
most by the shoppers. 

� To identify the factors influencing while 
buying toys. 
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Toys are among child’s first possessions.  A toy is an object used in play. Toys and games have been unearthed from the sites of 
Infants (0-24) months, Multi-activity 
school (3-5 years), Action toys (4 

11 years).The objectives of the study are to find out 
the toys segments preferred most, to evaluate the shoppers purchase decision is effective and suits for child’s development, to identify the 

e buying toys, to investigate the shoppers intention towards Imported/Chinese and Non Branded toys, the role of 
kids or family members in buying decision, to suggest the best toys that encourages learning, developing creativity and improving skills of 

ild. A descriptive study is adopted. Survey was conducted around Tamil Nadu state. Sampling technique – Simple Random sampling 
method is used. The data has been analyzed using statistical tools and inferences .The findings given an idea on categories of toys 
preferred in various stages. Price and Quality are the factors influencing the shoppers to buy. The study results the psychology of how 

important for parents to take a more active role in 
choosing what toys their kids should play with. So 
the shoppers should focus at particular age-playing 
appropriate toys helps the children learn and practice 
skills important to child development. Playing 
stimulates the mind, helping children to develop 
cognitive and language skills. Children play in a 
variety of ways with a number of different toys. Each 
activity has a different effect on development. The 
major impact of shopping preference is reflected on 
the shopping decision, frequency, and length of time 

To find out the toys segments preferred 

To identify the factors influencing while 



117                              Dr.Mu.Subrahmanian, 2015 /Journal Of Applied Sciences Research 11(22), November, Pages:116-119 

 

� To investigate the role of kids or family 
members influencing in buying decision of the 
shoppers. 

� To investigate the shopper’s intention 
towards Chinese toys and other Non branded toys. 

� To suggest the best toys that encourage 
learning, developing creativity and improving skills 
of a child and to be growing up in a healthier way. 
 
1.2 Review of Literature: 

Vasanth Kiran R and Deepak [1] Shopper 
marketing refers to the planning and execution of all 
marketing activities that influence a shopper along, 
and beyond, the entire path-to-purchase, from the 
point at which the motivation to shop first emerges 
through to purchase, consumption, repurchase, and 
recommendation. To stimulate sales of sustainable 
products, retailers need to know whether their in-
store instruments effectively influence their market 
shares.Jhunjhunwala [2] According to Jhunjhunwala 
successful models of retail namely food &grocery 
sectors to footwear to lifestyle products have done 
exceedingly well on the Indian stock markets and 
given very high returns to the investor and organised 
retail in India would grow to $200 billion from $40 
billion now in 5-7 years. 

C. P. Gupta, Rajeev Agarwal, Madhulika Sinha 
[3] This paper explores information on the buying 
patterns of the consumers. People don’t mind 
traveling 10-14 kilometers to reach to the shopping 
mall in order to make their purchases as they find it 
convenient to do shopping from the malls. Friendly 
behaviour of staff is necessary to satisfy consumer 
and this is one of the factors on which these shopping 
malls are scoring very high.Piyush Kumar Sinha & 
P. V. R. Prasad [4] The studies have established that 
shoppers have a reference price in their mind while 
evaluating the price of any particular offer. The 
findings suggest that that reference prices 
constructed compare across categories, though 
shoppers of frequently purchased products use more 
information at the store.Bansal, Alok; Choubey, 
Vardhan [5] The study explored six dimensions that 
can affect shopping behavior of retail customers in 
tier-two cities. The first and fifth dimensions i.e. (1) 
Shopping Contentment that includes three factors 
viz., 'shopping adventure', 'window shopping' and 
'shopping convenience'; and (5) Enthusiastic 
Shopping that includes single factor are showing 
intrinsic behavior of customers for shopping. While 
the remaining four dimensions i.e. (2) Reference 
Shopping that includes two factors viz., 'social group 
influence' and 'family influence' ; (3) Store Image 
that includes two factors viz., 'value shopping' and 
'store ambience &aesthetics'; (4) Store Patronage that 
includes three factors viz., 'loyalty shopping', 
'shopping enjoyment' and 'inevitable shopping'; and 
(6) Shopper Orientation that includes three factors 
viz., 'personal attention', 'shopping enhancement' and 
'shopping facilitation'; are showing external 

influences on the customers before shopping, at the 
time of shopping and after the shopping.Thomas S. 
Robertson, John R. Rossiter, Scott Ward [6]. The 
study reveals that children are predominantly 
satisfied with presents received from parents: 90% of 
our sample said that the presents were the same or 
better than expected and only 10% expressed 
dissatisfaction. Younger children experience 
somewhat less satisfaction as do children with high 
media exposure, The implication to be drawn is that, 
for the most part, children's expectations are not 
particularly exaggerated as a function of advertising 
and that most products deliver in line with their 
advertising promises. G. Somasekhar & S. Saleem 
[7] The study conducted by considering 342 shoppers 
who are shop both the outlets. The study reveals that 
Quality, one point shopping for all your needs and 
price (value for money) as a reasons to visit in 
organised, whereas Proximity, Bargaining Advantage 
and Long term association as a reasons to visit in 
unorganised retailing by shoppers. Shoppers are 
faced inconvenient location as the major problem 
from organised and improper parking facilities as the 
major problem from unorganized.Judith E. Owen 
Blakemore and Renee E. Centers [8]  In Study 2, 706 
undergraduates individually rated the toys from one 
of the toysets on 26 scales that measured the toys’ 
characteristics. They found that girls’ toys were 
associated with physical attractiveness, nurturance, 
and domestic skill, whereas boys’ toys were rated as 
violent, competitive, exciting, and somewhat 
dangerous. The toys rated as most likely to be 
educational and to develop children’s physical, 
cognitive, artistic, and other skills were typically 
rated as neutral or moderately masculine. They 
concluded that strongly gender-typed toys appear to 
be less supportive of optimal development than 
neutral or moderately gender-typed toys. 

Paul R. Tomko [9] Children play a crucial role 
of influence in the purchase decisions of their 
parents,especially in decisions regarding less 
expensive products such as food and playthings. This 
study aimed to identify if and how particular 
demographic characteristics play a role in the 
influence that children have on their parents’ weekly 
purchases. The demographic characteristics tested for 
this study included (a) socioeconomic status of the 
parents, (b) parental education level, (c) religion, (d) 
gender of the child, and (e) age of the child. A 
stratified random sample of 343 participants was 
surveyed and hypotheses were tested. The results 
showed a relationship between total weekly 
influenced parental purchases and the demographic 
characteristics; furthermore, socioeconomic status, 
parental educational levels, gender and age of child 
all affected the extent of influence that the children 
had on their parents’ purchases. The findings of this 
research reveal important insights about children as 
influencers and active developing decision makers. 
Abhay Kumar and Prashant Pastore [10]   Toys made 
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of polyvinyl chloride (PVC) are potentially toxic to 
children as PVC contains both lead and cadmium. 
Lead or cadmium compounds act as stabilizers but 
they readily leach out. Moreover, they can also be 
used in pigments to impart bright colours to toys in 
order to attract children. Chewing and swallowing 
behaviour of children is a common source of lead 
and cadmium exposure. The present study was 
undertaken to ascertain the levels of total lead and 
cadmium in soft plastic toys. A total of 111 non-
branded toy samples, purchased randomly from three 
metropolitan cities of Delhi, Mumbai and Chennai, 
were analysed for levels of lead and cadmium. Lead 
and cadmium were found to be present in all tested 
samples in varying concentrations. 

 

II. Methodology: 
2.1. Research design: 

2.1.1. Research Type- This study is descriptive 
in character. A descriptive research study has been 
adopted to understand the current state of affairs 
among the consumers. 

2.1.2. Sampling Technique - Simple Random 
sampling method is used with sample size of 125. 

2.1.3. Research Instrument - Observation 
method, extensive interviews conducted among the 
consumers and through Questionnaires Primary data 
has been collected.  

 
III. Analysis (Source: Questionnaire Survey): 
3.1. Descriptive analysis: 

 
Table 1: Factors influencing in buying toys Inference: Price and Quality are the main influencing factors  

Reason No. of respondents Percentage 
Price 47 38 
Availability 2 2 
Features 4 3 
Style 23 17 
Quality 47 38 
Packaging 2 2 
Total 125 100 

 
Table 2: Category having major share in sale. Inference: Games category has major share in sales. 

Categories No. of respondents Percentage 
Infants 23 18 
Preschool 26 21 
Creative 4 3 
Games 40 32 
Dolls 13 10 
Puzzles 2 2 
Electronic toys 17 14 
Total 125 100 

       
Table 3: Preferences in Creative Category Inference: Clay is most preferred in creative category                 

Creative toys No. of respondents Percentage 
Clay 83 66 
Instruction manual 14 11 
Cards 6 5 
Decorating 6 5 
Drawing 16 13 
Total 125 100 

 
3.2 Inferential Analysis: 

Chi-square test 1: There is a significant 
relationship between the Brand contributions for 
sales and influencing factors. 

Chi-square test 2: There is a significant 
relationship between the Brand contribution for more 
sale and promotional offers. 

 
Results and Discussion 

 
Shoppers prefer due to Price and Quality. 

Branded toys are preferred due to non-toxic. Most of 
the Shoppers buy Teethers in Infancy category. 
Preferences in the preschool category were Pull 
along Toys. The fast moving item in creative 
category is Clay. Most of the shoppers buys Board 
games in games category. Most of the shoppers 

prefer Business game in Board games segment. 
Although multiple Brands are available most of the 
market was dominated in sales by Local Brands and 
also some of the imported products like (Chinese 
Products) due to the important factor Price. Vehicle 
toys such as cars/Trucks are most liked by boys. 
Teddy bear, Barbie, Dolls were mostly liked by 
girls.Toy manufacturers should introduce a new 
range of toys on various characters in the names of 
G.I. Joe, Angry Bird, Ben Ten, Jackie chan, 
Doraemon, Dinosaur, Tom and Jerry Transformers, 
Kunfupanda, Chhota Bheem the major character 
names played in Television channels and also in the 
films where the most influenced and also lovable 
name of  kids. The new and fast moving toys from 
the survey is Air filling toys , Electronic toys , Soft 
toys , Wooden toys, Handcrafted toys, Play sets 
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(Doctor set, Kitchen set, Train set, etc). Children are 
attracted by watching certain TV programs and 
animated film characters played in these films and 
programs were most liked by them and these 
products have good market t. The results provide 
direction for further research in shopping  toys 
categories and behaviours. 
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