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ABSTRACT 
 
This study aimed to determine the level of adoption of beef cattle breeders who follow the partnership system in Barru regency. This 

research was conducted from July until September 2017 in Tanete Riaja Sub-district, Barru District. The populations were all cattle 
ranchers who follow the partnership system in Barru regency. Samples are farmers who follow the partnership system showroom cows 

in District Tanete Riaja, Barru regency amounted to 28 people. Data type was the qualitative and quantitative data. Type of data was 

the primary data and secondary data. Data analysis used was descriptive statistic by using frequency distribution. The results showed 
that the adoption rate of beef cattle ranchers following the partnership system in Tanate Riaja Sub-district, Barru Regency was quite 

high in terms of the number of technological training implementation and the amount of technology adopted. 
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INTRODUCTION 

 

Beef cattle are the greatest contributor to the production of beef and have not been able to meet domestic 

demand, which tends to increase every year. There is increased demand for local-scale beef cattle development 

opportunities in agribusiness through a partnership [1]. Business development through some cattle partnership is 

an alternative to improve the profitability of farmers and could overcome some of the problems in the beef cattle 

business, namely small-scale cattle raising and limited capital [3][4]. Due to problems that exist in the beef 

cattle business, the partnership program is indispensable.  The partnership is a system of alliances that include 

various agribusiness activities ranging from pre-production and production to marketing. A partnership is an 

agreement between farmers/ranchers and processors and/or marketing companies to produce beef cattle. 

Partnerships are conducted among government, private farmers and community (farmers) with the aim of 

extracting the potential of natural and human resources, shifting the typology of the livestock business, creating 

employment opportunities, and applying technology. 

One of the activities of agribusiness development is a cow showroom partnership program is an activity 

designed by the Animal Husbandry Service of Barru Regency as a branding or superior program of Barru 

District Government implemented since 2011. This program is a cluster beef cattle (Bali) where the program 

participants (interested cattle ranchers) are provided with assistance in cultivation of slaughter, procurement of 

cages, procurement of vaccines and medicines, the installation of cow dung sewage treatment and biogas 

reactors. 
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The conditions that must be met by the farmers to be a participant of cow showroom partnership program 

are: 

1. Must have a cage 

2. Must have land for feed forage cattle 

3. Has a business of processing agricultural waste into animal feed 

4. Has a livestock waste processing business 

5. There are artificial Insemination activities 

6. Routine animal treatment activities 

7. There is a rule of play (rule of the game) at the showroom location of cows 

 

With the conditions of farmers who follow the partnership system then there are some technological 

activities undertaken so need to know level adoption of cattle ranchers who follow the partnership system in 

Barru regency 

 

Research Method: 

This research was conducted for approximately 2 month, ie in july–sept 2017 in TaneteRiaja Sub-district, 

Barru District, and South Sulawesi. TaneteRiajaSub-district was chosen as the research location because it has 

partnership system with the government and the number of cow breeders more. The type of research used is 

descriptive quantitative research. The population in this research is beef cattle ranchers partnership system  

inTanete Riaja Sub-district of Barru Regency South Sulawesi Provice Indonesia.The type of data used is 

quantitative data ie data in the form of numbers based on the results of questionnaires. While the data sources 

are primary data and secondary data. Methods of data collection are observation and interview using 

questionnaire. Analysis data was quantitative descriptive was frequency distribution 

 

RESULT AND DISCUSSION 

 

Identity of Respondent: 

 
Table 1: Differences identity of beef cattle farmers who follow the partnership system   

Variable Description Partnership 

Age(year) 30-40 28,6 

41-50 57,2 

51-60 14,2 

Education (year) Elementary School 14,2 

Junior High School 7,1 

Senior High School/ vocational School 71,5 

Bachelor Degree/S1 7,1 

Experience Farming(year) 1-10 50 

11-20 28,6 

21-30 21,4 

Dependents Total (person) 1-3 35,7 

4-7 57,2 

8-10 7,1 

Livestock Total 
 ( a cattle) 

1-5 64,3 

6-10 14,2 

11-15 21,5 

 

Table 1 shows that cattle ranchers participating in the partnerships are at a productive age (30-60 years old), 

which means the farmers have the physical ability to manage the beef cattle business. This is in accordance with 

the opinion of [7] that age is a factor that affects the productivity of people and that age classification indicates 

productivity and non-productivity. Someone who is at productive age will be more productive than those who 

are beyond the productive age. In terms of education, there is the difference in that beef cattle rancher who 

follow the partnership system are mostly at the middle and upper level (78.6%). This indicates that breeders in 

the beef cattle partnership understand the benefits in following the partnership system. A person's level of 

education affects their perspective on something. The higher a person’s education level, the more advanced their 

perspective on something. This applies to the business of beef cattle breeding as farmers with a high education 

level who follow the partnership system will increase the perception of breeders about contract partnership 

agreements. A higher level of education will enable partner farmers to understand the fattening procedure for 

cattle and better understand directions given by the company (government). This is in accordance with [8] 

opinion that the education level of farmers will influence their thinking patterns, learning ability, and intellectual 

level. With formal and informal education, farmers have extensive knowledge and insight so it is easier for them 

to respond to profitable innovation for their businesses. Breeding experience is mostly between 1 and 10 years 

both for breeders who follow the partnership system. This shows that livestock is not related to the system of 
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raising beef cattle for both partners, which is in accordance with the opinion of [8] that the breeding experience 

has no significant effect on the partnership agreement contract. This is due to the breeding experience that has 

been passed on for generations, which has resulted in plasma farmers who pay attention to fewer aspects of 

business, especially economic benefits.  

 

Level Adoption of Beef Breeders Technology Following Partnership System: 

Adoption is a process that occurred since the first time someone hears something new for the person to 

adopt (accept, implement, use) new things. In the process of adoption, farmers, ranchers target take a decision 

after going through several stages. At first, the farmers-ranchers know the target of an innovation that could be 

something completely new or that has long been found but it is still new to the farmer-breeders target. If the 

farmer-breeders are implementing an innovation, the farmer-breeders that goal leaving the old ways [9] 

 
Table 2: Level Technology Adoption Cattle Breeders who following partnership system 

Measurement scale The number Execution Technology Training Total technology adopted 
Number (person) Percentage (%) Number (person Percentage (%) 

High 11 39,2 10 36 

Medium 8 28,5 7 34 
Low 9 32,1 11 39,2 

 

Table 2 shows that cattle ranchers follow a partnership system with a higher number of technological 

trainings at a higher percentage, indicating that beef cattle farmers who follow an enthusiastic partnership 

system in temporary training for the amount of technology adopted indicate a low number, breeders partnership 

system following the amount of technology training is high enough but the amount of technology adopted is still 

lacking. These results are in accordance with the opinion of [10] that is basically the process of adoption through 

the stages before people will accept or implement with their own conviction to the length of time between stages 

one stage more unequal results.That innovation as an idea, behavior, information, products and new practices 

are not widely known by the public, will not immediately be accepted and used within a period of rapid and 

concurrent. Society takes time to make a decision to accept or reject the innovation There are many factors that 

influence the speed of innovation adoption, namely the nature of innovation itself, the nature of the target, 

decision making, communication channels are used, the state of extension and variety of information sources. 

The adoption or acceptance of recommended animal husbandry technology is a complex process involving 

sequence and thought of action 

 

Conclusions and recommendations: 

The adoption rate of beef cattle breeding technology that follow the partnership system is at a low level 

although the number of technological activities that followed is high enough so that it needs to do counseling 

and training more on farmers who follow the partnership system 
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