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INTRODUCTION 

 

Seaweed (Seaweed) is one of the fishery commodities that is economically valuable and has extensive global access and 

bright business prospects in the national and international markets. Seaweed is still widely exported in the form of  raw material is 

dried seaweed. A total of 85.5% of dried seaweed raw material production was exported to China, the European Union, and the 

Philippines [6]. The fact that often faced by seaweed farmers in Sinjai district is a rapid development on the production side but 

the price at the cultivated level is very low. Some factors allegedly affect the low quality of the product, the length of the 

distribution channel, the high cost of transportation, the uncertainty of price and the disharmony of the relationship between 

farmers and traders, and the lack of information Seaweed marketing conducted by the field extension officers so that farmers can 

not take part in the pricing of seaweed.  

The seaweeds are belonging to algae group.  Biologically, based on their nutritional value and chemical composition, the 

seaweeds are classified as Chlorophyta (green algae), Rhodophyta (red algae) and Phaeophyta (brown algae) [5,10].  In general, 

there were reports on the antioxidant properties of the brown, red and green algae [4,12] while other researcher discovered 

antibacterial activities of some seaweeds extracts against pathogen of general health interest [4,7], antifungal [8] and anti-

inflammatory [1] activities.   Some seaweed cultivation in Sinjai Regency has formed a group of farmers to facilitate the 

management of its business activities.  The presence of a farmer group was made to facilitate the activity of seaweed marketing in 
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One of the centers of seaweed cultivation in South Sulawesi province is Sinjai regency.  Based on the data on the 
export value approach and the production value of seaweed is known to have margin in the price of export seaweed 
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Sinjai regency.  Based on information obtained even though the farmer group is already present in the midst of society but there 

are still farmers do choose to manage seaweed cultivation efforts individually.  The market holds a very important control in the 

business system, and unfortunately the marketing problems to date still embrace the free market system. There is no protection for 

farmers in terms of marketing results. The birth of Law No. 7 of 2016 on the protection and empowerment of fishermen, fish 

farmers, and salt farmer, has not touched up to the marketing aspect. So there is no bargain price for farmers [11]. The length of 

the marketing chain has caused seaweed prices to be depressed at unfavorable price levels [2,3]. The farmer group's presence has 

not yet support the whole seaweed farmer in Sinjai County.  There are still many farmers selling their lawns directly to the 

collecting merchant.  This automatically raises the difference in income gained by farmers belonging to the farmer group with 

farmers who manage their business individually. Therefore, the research aims to analyze the efficiency of seaweed marketing in 

Sinjai County. 

MATERIAL AND  METHODS 

This research was conducted in Sinjai County, South Sulawesi Province. The location of this research was chosen 

intentionally (purposive sampling) with the consideration that this region has a great potential for the development of seaweed 

cultivation. This study will be conducted in January to April 2019. Determination of the number of samples, determination of the 

respondents farmers performed purposive sampling, namely intentionally but with the consideration of certain characteristics.  In 

this study respondents who were taken into a population were the seaweed farmers in Sinjai district that belonged to the farmer 

group and the seaweed farmer who did not join the farmer group and did not do the activity Facilitated by the group.  Some of the 

characteristics of seaweed farmers as consideration is seen from the average production volume every time harvest and experience 

seaweed cultivation business.  The population of seaweed farmers in Sinjai Regency was 593 people, and in this study took 60 

farmer respondents , when the population reached 100 people then the number of samples was at least 10%-15% of the amount 

The population [7,13].  Therefore, the respondents who took the farmer consists of 30 who did sales of the group seaweed that 

originated from the farmer groups Tajollo Lagoari, Mina Bahari, Mattiro Laut, Sipakatuo, Pattiro Deceng, Crown Queen, Kris 

Muda, Reso Temmangingi, Sinar Jaya, grouper, Lembang ' E, pumice, rays of the sea, Mayana, Bone Bay, Aisyah, Kanalo, sea 

flowers, hopes together, Panambe, and Ajra Hidayat and 30 farmers who do sales of seaweed individually.  The withdrawal of 

farmers who manage marketing activities through farmer groups is conducted based on directions from the field extension of 

Sinjai County. Using marketing efficiency analysis. 

RESULTS AND DISCUSSION 

At the determination of seaweed marketing efficiency in Sinjai District do a standardization of dried seaweed quality on 

each marketing channel to compare the efficiency value of each-component channel – The calculated component  In determining 

the value of marketing efficiency obtained from the results of calculations on the quality conditions of dried seaweed with a 

moisture content of 35%. 

 

Table 1: Marketing efficiency of dried seaweed in Sinjai County 

Channels 

Marketing 

Prices on 

farmers 

(Rp/Kg) 

 

(Rp/kg) 

Prices on exporters 

(Rp/Kg) 

 

 

 

(Rp/kg) 

Marketing margin Farmer’s Share 

(%) 

 

Share (%) 
Channels I : 

 

 

 

 

 

 

 

 

    

Glacillaria Sp 

 

3.000 8.500 5.500 35,29 

Spinosum Sp 5.000 9.200 4.200 54,34 

Channels II : 

 

    

Glacillaria Sp 2.700 8.800 6.100 30,68 

Spinosum Sp 4.800 10.000 5.200 48 

Channels III :     

Glacillaria Sp 2.700 9.000 6.300 30 

Primary: Data Source 2019, (processed) 

Table 1 presents data on the value of marketing efficiency on every channel that is formed with the condition of dried 

seaweed products.  Be based on  Such data can be seen from the value of margin and  the farmer's share then channel I relatively 

more efficient in comparing two other types of channels for the type Glacillaria and Spinosum,With a margin value of Rp 

5,500.00 for the type Glacillaria and Rp 4,200.00 type Spinosum and Farmer'share of 35.29% type Glacillaria and 54% Spinosum 

type. 
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CONCLUSION 

In the results of marketing efficiency analysis shows that there is a difference in price, Farmer's Share and the margin 

obtained by each perpetrator in the marketing of seaweed in Sinjai district.  Therefore, it is necessary to do socialization or 

training about the importance of the farmer group's role in information about seaweed quality standardization good for export. 

Raising the quality standards of seaweed in particular through the decline in water content levels can be done as an effort to 

increase selling price at the farmer level TA increase consumer satisfaction in this case exporters due to fulfilled export 

standardization on Seaweed Marketing in Sinjai County. 
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