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ABSTRACT 
Social capital plays an important role in the development of beef cattle farms in South Sulawesi. The aim of this research was to know the 
social capital of beef cattle farmers in South Sulawesi. Population of beef cattle farmers in Harapan village, Walenrang subdistrict, Luwu 

regency was 91. Sample of this research was 31 respondents which were choose through random sampling. Variable of social capital was 

mutual trust, norms and linkage. The data were collected from observation and depth interview by using questionnaire. There were 10 
questions which were adopted from Australian Center for International Agriculture Research.  The answer was scored by using Likert scale 

ranging from 1 refer to strongly disagree; 2 refer to disagree; 3 refer to not sure; 4 refer to agree and 5 refer to strongly agree. The data were 

analyzed descriptively by using frequency distribution. The research revealed that the social capital of beef cattle farmers was 3.8 and it was 
categorized as “high”, meaning that trust, norms and linkage among beef cattle farmers were strong. Fifty eight point eight percent (58.8%) 

of beef cattle farmers would like to help each other rather than asking for help from government (41.2%).In most cases the group would 

come together to assist (88.2%) rather than they waited for the leader instruction. 
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INTRODUCTION 

 

Farm development paradigm was the realization of a healthy society, productive and creative through farm 

based on local resources. To achieve this paradigm performed a variety of missions, such as: (1) provide food 

from cattle, (2) empower human resource in farms, (3) increase income of farmers,(4) create jobs, and (5) 

preserve and utilize natural resources, which as a whole in line with agricultural development programs that 

build food security and developing the agribusiness sector[1]. 

Red meat was one of animal products which have an important role in terms of economy and in terms of the 

fulfillment of society nutrition [2]. According to [3], in line with population growth and increased income of 

Indonesian society, the demand for meat increased as well as meat consumption in Indonesia for the last five 

years. 

The development of beef cattle industry was supported by Indonesian government, private sectors and beef 

cattle farmers; however meat production in Indonesia was low and cannot fulfill the domestic demand. It is 

because most of beef cattle farmers were managed traditionally in a small size business. Beef cattle farmers 

have cattle only as a savings that at any time can be sold for school or for religious party.  

One important factor in growing the economy of society is social capital. The role of social capital is no less 

important than other economic infrastructure, so efforts to build social capital need to be prioritized for the 

success of economic development [4]. According to [5], the importance of social capital as a resource for rural 
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development, especially in the context of projects involving joint participation of state and civil society, is 

widely recognized today.  

Reference [6] argued that in the current era, managers need social capital more than human, financial, 

economic and physical capitals because today’s world is knowledge world and talents, natural and other tangible 

assets are not the achievement key of organizations and societies but possessing and managing intangible 

capitals in challenging and fluctuating aura of organizations is the key to success. Reference [7] added that 

social capital is formed and developed through the existence and life experiences of human beings. Each person 

in a different social environment such as a different family or location will have different views. Further, each 

community has its own concepts and values that are formed through the accumulation of beliefs, moral 

standards and other individual contacts inside that community. Reference [8] argued that social capital is a 

characteristic of social organization such as trust, norm, and networking. 

Social capital can be divided into some form. It is in the form of cognitive social capital: something 

inherent to the individual in the form of cognition for mutual trust and principled reciprocity; it is in the form of 

social capital structural: something inherent to the structure of values and norms that emphasize togetherness, 

associations and organizations and governance; and it is in the form of relational social capital: something born 

of social relationships in the form of social networks [9]. 

According to reference [10], one of the elements of social capital needed in the group is the nature and 

attitude to trust and trustworthy in the relationship so that among the group members have a high level of trust. 

Trust is a very important capital to build a network. 

Reference [11] found that while explaining and describing 79% of data, contributing factors, members‟ 

attitudes and satisfaction, social relationships, social capital and social trust have significant positive impact on 

the development of agricultural guild organization. 

Beef cattle breeding in Luwu regency are not much different from elsewhere. The breeders are grouping 

themselves in beef cattle farmers group. The number of beef cattle increased more than 2 times from 6,659 

animal unit in 2014 to 17,886 animal unit by 2015 [12].Harapan Village, Walenrang sub District, Luwu 

Regency, is one of the areas whose people come from Java island since colonialsm periode. Therefore, the 

relation between each other is very strong. The main jobs are farmers. Beside that they maintain beef cattle. The 

smallest scale size is 2 animal units and the biggest scale size is 11 animal units. The population of beef cattle in 

Walenrang subdistrict, Luwu Regency can be seen in Table 1. 

 
Table 1: Beef Cattle Population in Harapan Village, Walenrang sub District, Luwu Regency 

No Village  Beef cattle population(animal unit) Total 
(animal unit) Male Female 

1 Tombang 75 85 160 

2 Baramamase 43 57 100 

3 Kalibamamase 5 8 13 
4 Lalong 121 218 339 

5 Walenrang 87 101 188 

6 Batusitanduk 32 43 75 
7 Bulo 5 11 16 

8 Saragi 9 15 24 

9 Harapan  103 211 314 

 Total 480 749 1,229 

Source: BP3K Walenrang (2016) 

 

Based on the data in Table 1, it can be seen that Harapan Village is one of the villages that have the second 

largest population of beef cattle in sub District Walenrang, Luwu regency. There was 314 animal units.  

The aim of this research: 

a. to identify social capital which consisted of trust, norm and linkage on beef cattle farmer group in 

Luwu Regency, South Sulawesi Province. 

b. to know beef  cattle farmers response to beef cattle difficulties 

c. to know beef cattle farmers response to a disaster affecting one member 

The contribution of this research to knowledge is the success of business in the field of animal husbandry, 

especially beef cattle is not only supported by technical and economic aspects, but also social aspect (social 

capital). 

 

MATERIALS AND METHODS 

 

This research was conducted on beef cattle farmer group in Luwu Regency, South Sulawesi. Total 

population was 99 beef cattle farmers. According to [13], sample was calculated by using formula as follow: 
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Where: 

N : population 

n : sample 

e : error 

Total sample was 31 beef cattle farmers which was located in Harapan Village, Walenrang sub district, 

Luwu regency. Group leader was asked a series of questions concerning group interaction and group member 

interaction with the broader community. The leader was also asked attitudinal questions concerning the level of 

homogeneity within the group with respect to wealth and power. Group leader was asked to state whether or not 

he agreed with a range of statements. These were compiled into measures of agreement that ranged from 

‘disagree strongly’ (scored as 1) to ‘agree strongly’ (scored as 5). The data were analyzed descriptively by using 

frequency distribution. 

 

RESULTS AND DISCUSSION 

 

Beef cattle farmers mostly were dominated by men (83.87%), because to manage beef cattle, people need a 

lot of work and power. On average, the age of beef cattle farmers was 43.49 years. This indicated that they were 

in productive age. Based on their education, beef cattle farmers spent 7.839 year in schooling. This means that 

their education was low because they studied only until Junior High School. According to Lestari et al. [14], this 

research was different with the level of education of beef cattle farmers in Barru province which majority 

graduated from Senior High School.  

According to the family size, beef cattle farmers came from small families. Number of beef cattle on 

average was 4 head, this mean that beef cattle farmers have small scale business. With regard to their 

experience, on average beef cattle farmers spent 10 years on their farms. They got the experience to manage 

their cattle from their parent. 

 
Table 2: Beef Cattle Farmer Atitudes to Community and Connectedness 

No Atitude and Connectedness Average 

1 Trust people outside the group 3.3 

2 Trust other members of the group 4.5 

3 Rely on other in community to provide help when needed 3.7 
4 Corporate with what the group decides 4.0 

5 Will make disappointment known if other group member fails to corporate 3.5 

6 Respect each other’s opinion even when different from their own 3.5 
7 Avoid saying anything that goes against custom and tradition 3.5 

8 Respect one another as  equals 3.3 

9 Have approximately the same level of wealth 3.5 
10 Have approximately the same level of power 3.0 

1 = strongly disagree, 5 = strongly agree 

 

Table 2. Showed that the highest score level were 4.5 refer to trust other members of the group. This 

indicated that beef cattle farmers more trust to other member of the group rather than people outside the group. 

The high level of trust among member of the group was supported by their ancestor who came from the same 

region from Java Island during colonialism. With regard to the lowest score which was 3.0, this indicated that 

every member of the group have the same level of power. Nobody has stronger or lower power. 

 
Table 3: Category of Social Capital on Beef Cattle Farms 

No Variable Score Category 

1 Trust 3.6 High 
2 Norm 3.6 High 

3 Linkage 3.5 High 

 Total Social Capital 3.5 High 

 

Based on Table 3, total social capital for beef cattle farmers was categorized as “high”. This research agree 

with that of [8] who found that social capital of beef cattle farmers in Jambi province were categorized as high 

with the average score was 3.8. However, the result of this research did not agree with that of [15] who said that 

social capital seen from the aspect of trust, network, reciprocity and norm has not been utilized optimally so that 

the group has not reached the common goal in order to improve the welfare of members. It is also in contrary 

with the result of [16] who said that the social capital of young farmers in Greek rural society is limited, 

considering that both the participation in voluntary organizations (especially in producer groups) and the level of 

trust, as depicted within the empirical analysis, are low. This entails limited collective actions, which actually 

translates to limited access to innovation. Second, young farmers' increased trust to institutions (institutional 

trust) is linked to poor participation in collective actions. On the other hand, young farmers with reduced trust to 
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institutions and enhanced trust to individuals (personal trust) are predominantly those who endeavor collective 

actions, which allow them to become flexible in order to better adapt to new condition. 

Although social capital was high, it is also important to understand whether or not this social capital can be 

turned into action (i.e. whether or not there is a high level of “agency” within the group). This group agency 

variable was determined from an understanding of how group would respond to issues or difficulties facing the 

group and individuals. 

 
Table 4: Beef Cattle Farmers response to beef cattle difficulties 

Response Percentage (%) 

Group members would help each other 58.8 

Group would ask for help from government 

 

41.2 

 

Based on Table 4, if there was an issue facing the group (for example beef cattle difficulties), 58.8% of beef 

cattle farmers would like to help each other rather than asking for help from government. The reason was the 

distance between their villages with the nearest Animal Husbandry Services very far; it takes about 1 - 2 hours. 

Beside that there was a lack of extension worker. Helping each other was the characteristics of beef cattle 

farmers. This result of the research was supported by [17] who found that beef cattle farmers in Bali and 

Lombok do the same respond.  

 
Table 5: Expected farmer group response to a disaster affecting one member 

Response Percentage (%) 

Group member would come together to help 88.2 
Group leader would organize members to help 11.8 

 

Table 5 showed that if an individual group member was to suffer, in most cases the group would come 

together to assist (88.2%) rather than they waited for the leader instruction. This agree with that of [17] who 

found that beef cattle farmers in Bali and in Lombok would come together to help. 

 

Conclusion: 

Social capital on beef cattle farmers in South Sulawesi was categorized as high. Meaning that trust, norms 

and linkage among beef cattle farmers were strong. The implication of this research was the social capital of 

beef cattle farmers should be maintained in order to increase the development of beef cattle farms. 
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